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This r’e’port,i the third in'a Series sifice 1973; presents.an overview of the current status and trends in

public telavision and radio in the foIIoWing areas: development of public broadcasting, firance, broad-

cast content

.

~vices and employment D IIIIIIIIIIIL DI DL L . DLIIIIIIIIITIIIIIIIIID DT Do IIn

From 1973 through\977 thlS‘SerIES of reports was Jomtly supgorted and publlshed by CPB and

National Center for Educatlog Statistics (NCES) of the former Department of Health Educatlon and

Weifare The: 1980 edition of Status Report i is soIer undertaken by CPB

L.

,rrnterconnectlon services; publlc broadcastlng audlence educatlonal (mstructronal) ser-

.|

‘the

-
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for the section on Educational Services. Thanks are also given to CPB staff, especnally George Li

Doug Bodwell, \Stan Harrison, Phil Watson; Tom Fhurch; Ellen Burch, Kaipo Bailey,” Sydney Whi
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/ Public . broadcasting in its_ present form emerged-
- wnth the passage -of_the 1967. P’ubhc Broadcastlng

“support of pi.ubhc st 7

asting via C ok

8.8y v:rtual ily any measure, . public broadcasting has-
grown substant
the passage of

lly during the past 13 years since
1e 1967 Public Broadcasting Act:; =,

2

—The number ‘of public television stations in- -
creased from 126 in 1967 to 290 in 1980, an in-

- med radio. statnons 1ncreased from 96 in 1970 to

217-in 1@80, an _increase. of 126 percent Public

= ' television now covers 90 percent of the American
» TV households ard®public radio stations. reach
- 65 percent o&:‘e American pubhc )

; —Average annual brt adcast hours per_ proadcaster
also increased so

stantlally for both television’
and radio; For instdnce, average publ:c television
stations broadcast 4,894 hours in FY 1978, an

- increase . of 26 percent over”FY 1974. average
pﬁu,b,l;cﬂradlo stat:gns were on the air 6,773 hours
- _in FY 1978. ) . \

»
Y an increased number of or glnal program hoars
' to their member stations: PBS. provided 1,995 -
- original ‘hours 'in FY 1979, an increase g
percent over FY 1975. For radio; NPR_&¢hedul }
- . &d over 2,590 hours in FY 1979, an increase of\

35 percent over FY 1975.

-?Jdnences have grown—over 68 percent of the
ation's television households tuned to at least
one program on public television in March 1980,

feprecenting a 61 percent increase in households
viewing Since November 1973. Over 4.9 million

]l

people 12 years and otder tuned-in public radioe
during an average week 'of the April/May 1979

- ~

il

SUMMARY HlGHI:IGHTS

ing -- Act ensured iederalrnr,,

“a~l

per:od _an increase of 108 percent Since Aprll/ .
. May 1973:. L . 2
. s .

—-InstructnoQal serv:ces‘for publlc telev:snon statnons

“have _been provided: fgr .use. by_elementary.and ..
secontary schools throughout the nation. Post-
secondary level serv:ces have been somewhat

at a lower level than eIementary and' secondary ,

level services; however; increased interest in post- -

f}condary educational servnces has. beén evident
in recent years. Pubhc radlos |nstructlonal ser-
vices have been more spotty and have tended to "
be focused more on the post-secondary ?ﬁﬁ’

tion Ievel . ; — *
7PUb|IC iele\@,silqn agdt radro statubnsr employed -
" 11337 fulltime: workers in the United States .
as ¢f Aanujry '1980. “Female' emy floyees ac-'
counted for
employees ]

'223. or 37:2 ‘percent and minority
_or 14.5 percent. The percent-
< munor:ty employees has stead-

broadcastmg through
on has been growing
substantiaflly: For television, 'during the- 1970-
1978 period,- the number o! contributors in-
. creased- from 236,000 to 2.1 million, up. more
than nine times and its income Xose from $64
million to $55.1 million; up nine times. For-radio; -
the number of contributors increased more than
‘nine_ times; from. 33,000 in 197G to.317,000 in .,
1978 and its income also increased from $899,000

to $7 2 million durlng the same perloq ‘-

198 ‘—Income of public broadcasting® increased ove

124 percent’ dur| the 1973-79 period; but whe:\

adjusted for i ion, the increase was 37 percent

during the sare seven-year period: It is |mportant
,97
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""'amlne gn
cial telev;srorx‘ in the United States.’

N

- ]’he growth of educat:onal public broadcasting in

the United States has been remarkable since-the early

1950s, especnally since 1967, with enactment of the

present form; emerged from the passage of this leg-

islation which was a direct result of a study. conducted

by the Carnegie. Comm:sspp _on’ Educational Tele-
vision." This Commlss;'

.Based on the

_Act. Public broadcastmg in its.

INTRODUCTION | S

‘was .created in. 196410 ‘ex- .- -
make recormmendation for_ noncommer-‘

’ Commnss:ons ‘recommendation; the 1967 act provid-
" -ed for the creation of the Corporation for Public

. Broadcasting (CPB). By means of a _broad range ‘of - ¢

activities, CPB pursues programs and policies ‘that
will most effectively make noncommercial ‘radio and

television Services ava:lable to ali citizens of the

- formed the Public Broadcasting Service {(PBS) in. 1970
© A sernes of transmons pamcqlarly at the national

_ national

United States:?

__The Corporation ‘began operation. in .1968; and

to manage a nat:onal mterconnécnon

teIewsnon
programs to
throughout the country Ir

Sublic televnﬁsuﬁoﬁn B 7statlforjs

1971, €PB also helped to

_ establish National Public Radio KNPRj—the organiza-

- tion primarily responsible for the program services

to radio stations through its national interconnection

system. In 1977; the role of NPR was further expanded

-to_include representation- of its‘member stations be-
‘fore CPB; Congress, the Executive branch and the

public. In 1973, PBS became a nonprofit mernbershnp

organization providing programming, interconnection

-and_representation services. In 1979, however, the

original PBS was divided -into two organizations: (1) )

PBS; which- provides programs and interconnection -

services, and (2) the Nationai Association of Public

- Television Stations (NAPTS), which has the pianning

Q

E

Aruitoxt provided by Eic:
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role for public television and represents tie member

- stations before CPB, Congress,; the Executwe branch

and the public: o,

.

The 1975 Pubhc Broadcastmg Fmancmg Act and

the subsequent 1378 Public Telecommunications

Financing Act were muiti-year.authorizations and ap-.

_ propriations mechanisms- which ensured Féderal sup-

" port to_ public broadcasting via CPB through-fiscal
year 1983, Although legisiative initiatives have en-

couraged and supported the future development

- . .
, . - .

2 Z . ‘ o
: - - .

M

and stabullty of pubhc broadcastmg the’ mdustrys

efforts to |mprove the quality and variety of programs
availabie to 'all Americans have been hampered by

insufficient financing. The latest finan-

continued i J. T
cial_survey (1979) reveals the. grawth rate of public
broadcasting's revenues for the first:time tailed to

keep pace with the lnflatuon rate for the year -

.

Durmg the past several years, the |ndurstry has gone

through a transition which resulted’in changes in its
basic structufe. In 1977, 13 years after thg first
Carnegne Commnssron on Educatlonal ‘Television® was

of Public Broadgastmg was formed with the aim of

-.studying and making recommendations for the future

. Jof public broadoastung In its final report, A Public

'Trust3 pubhshed m 1979 the Gomm:ssron recom- -

“funding system

Y

level, was evidenced by the emergerice of a new NPR. Y.

in 1977, a_new. PBS in 1979; and the National Asso-
ciation of Public Television Stations {(NAPTSJ in 1980.

In addition; in 1979; with the creation of a CPB Pro-
gram Fund, the Corporation designated its television.

program support function as a separate operatnon

Dunng this same period technologncal advance- *

ment in communications had profound effects on the

- pubhobroadcastmg industry, particularly on the way

_ it delivered ‘program services. The formier terrestrial

Winterconnection system was. replaced by a satelllte
opened areas of activify for. pub’llc broadcastmg, in-
cluding use of the satellite’s ‘multi-channe] and’ ex-

system. New communications technolognes ‘also, -

panded areas of nonbroadcast Services, by means.
of cable, recorded materials (video cassettes and
video discs) for educational purposes.iIn add|t|on
there_ has; been a resurging Irend of |nstruct|onal
broadcasting in public broadcastmgl as evndenced
by the increasing .interests ishown by the var:ous
-regional television =networks in the areas of in-
structional programmi'ng Thus there are clear indica-

tions that in order to accommodate these, new inters -

ests and trends, the public broa,dmst»lgsystem will
undergo further changes in the - ‘near future at both

_ the national and local Ieveﬁs Ix . .

.§ . o . . .

-

- 'The Carniegie Commission on Educational Téléins:on Public Tele-

ws:on A Program for Action, (New York: Harper and Row. \nc.. 1967)
“The 1967 Public BroadcastlngAct authorizes CPBto— ..

“(A) tac:lltate the full_development of educational. broadcastmg m :

whlch programs of high quality. obtained trom diverse sources, wil

broadcast stations. with strict adherence to objectivity and balance
in_all programs or serias of programs of a controversral nature
“({B) assist ‘in the establishment and developmen
systems of. mté’réonnectxon to be used for the distributior of educ

tional television or radio programs so thattail noncommetcial educa-

tional television or radio broadcast stations that wish to. may broad-

~

' of the noncomr

o i

cast the programs at tlmeschbsen Ey the stations
“(C) assist 'in the es{ablishment and 'developm

efit of one or more

.- systems of noncommercial educational televusion or radio, broad-

" cast stations t throughoutthe United States:

“(D)-carry oot _its pumses -and tuctaOn -
tivities in ways that. will most atfective

¢ dbe Qaxi
educational television or radic broadcast

systems and local ‘statior
gram content or other-z a
_The Carnegne Comm;ssnon ,on the _Fdture. Q,t Pubhc Broadcastlng
A Public Trust (New York Bantam Book: April 1979)

s _and énﬁaﬁi ii'i its ac- -

rom -nterterence with or, control of pro- .

-

e

W
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_This report provides an overview of the current.

status and trends in public broadcasting. It is de-

signed to provide a better understandnng of the lndus-

communlty Congress tederdl, state, and local gov-

- ernments and other. interested organlzatlons and indi-

viduals.

. The report covers the followmg malor subject

areas: (1) Development of Public Broadcasting: som-
mary descriptions of the growth of public radio and
television and the major national agencies of publlc
broadcastmg (2) Flnance the past and present status
(3) Programming of Pubilic Televnsnon and Radio Sta-

~trend of broadcast contents (4) Natuonal lnte:‘-

._services and. the trend of orlgmal pro-

- of the television “and radio audience and lts demo-
graphic characteristics;; (6) Instructional/Educational
Services; and (7) Employment—the past dand present
status of public television and radio station empioy-
ees by major job categorres . s/

-

-~

i The primary Sources of data used in_this report are

the CPB Annual Financial Surveys and CTPB Annual Sur-

veys, Part Il. In addition; data are also derived from a
" humber of -published and uppublished ‘materials by

-CPB. and -other agencies. such as PBS, NPR, the -

Federal Communications Commission. (Fce),
Garnegue Commission on the _Future of Public Broad-

castihg; Nationhal- Telecommunications and : Informa-
tion Administration’s* Public  Telecommunications
Facilities _Program, the A.C. Nlelsen _Company, the

Arbltron Company the Roper Report and others .

Data in this report are. presented enther by calendar
year or by the federal fiscal year, Most of financial

: figures and programming duta are based on the tiscal

year, whereas _employment_and station ‘counts are
made on the basis of the calendar year to be consis-

tent with the nature of surveys and historical data
available at this time. : T

v
)

the’

DEVELGPMENT GF PUBLIC -
BROABGASTING

Growth of Public Radio R

. Noncommerciai_ radio began experlmental opera-
tions in 1919 in Madison, Wisconsin at station.9xM

(changed in 1922 to WHA). The early years in the de- -

velopment of the radio industry were chaotic; broad-

casters operated their stations arbitrarily, jumping
trequencies and power and generally creating con-
fusion on the air. To overcome such problems, the
Radio.Act of 1927 created. the Federal Radio. Com-
mission (FRC) and authorized it to use regilatory

power to license stations and to assign call- Lletters.

By 1925, 171 educational organizations operatgd non- -

mercial radio stations rapidly increased and prOVLded
services -equivalent to those offered by: noncom-’

commercual radio stations. In the meantime, as com-

mercial stations; and as the early 1930s degressuon
forcing the closing of radio stations; by edycational
institations, there were only 38 noncommercual §t/a~
tuons by 1937 !

T LY MAME

‘channels tOQ& place in 1938; when the first non-
commiercial FM_radio_station went on the air. The

present reserved channel ass:gnment was allecated -

by the FCC in 1945; 20 FM channels {between 88 and
92 MHz) were set aside exclusively for noncommercial

educational broadcasting. In 1948; the FCC :authorized
low-power 10-watt FM broadcastrng for- noncom-

. merclal use in the following 20 years the number of

- Another hlstorlc step was the FCC authorszatuon o'l

stereophonic’ broadcasting in 1961.  °;
The growth of ‘noncommercial radio ‘was nourished

- eowiiiciclal r

_ by the 1967 Public Broadcasting Act, which directed a .

Rortion of CPB. ,approprlatlons to be used to assist .

in the development of publlc radio statlons Smce

tbe Department of Health

is _managed by the National Tele ommunlcatuon&
and Information Admiaistration). Tha.growth of public

el Aot MWLM

radio has_been. further enhanced_from .the enactment
of the 1975 Public Broadcastmg Financing Act and the

sabseqbent '1978 Pubhc Telecornmunur:atlons Fln-

tnons and approprlatlons to CPB and ensured federal
support until 1983. ’

'Thé Federal Co cations Commisgion,

4 . _
- * Table1 .
CPB-QUALIFIED RADIO STAT[ONS
) September 1980 - .

No.olsmgm—ﬂﬂtcﬂitm

Community ag 226
University 137 63.1°
OCFI Authority” -~ 23 10€
5 e/Outlying . B 3.7
Total 217 _ _100.0%
Sou’rce' Planning and Analysls cPE - "

. Tt -, B

- F . -

Y

| Communication “Educational Radio."
Intormation Bulletin: (April 1971) S .



Source: Planmnq and Anatysia, CPB
L}
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Orowm of nmommoiélii Radio Stations and CPI-Oumid Smnom-
: ' (atthe @ on of calendar year) .

) ) 9-1980 , Lo -t K -
. M A N s - . . ‘.-
NUMBER OF STATIONS' . it .
1200 - A - . 3 . S
R 7 o ' N - e "075 Noncommercial FM ;
1100 o . _) o Stations* h
I i ° . 1.8
1000 |
L}
: ) . ;
Y 2
. o S St S 499 - 210 217 CPB-Qualiified
200 TSI S IENEL R S SN RS SR A
g6 . .Mo9- _ e .- Y S = T - N .
1w R ) i R ,
P S o Lo - . _ v
oL i - 1 -1 1 1- — 1 i N 1 s 1 .
e 10 .7 ‘72 73 74 75 76, 7 78 79 - 80
‘- YEAR S . o

RN .ddmon 10 Nooeommw FM qm»om lrnn rwyv bua a numbor o' noncommorcml A‘l :wlom e.g. 30 ocucabonu AM :wlonn n 19?}

#nd in 1980, CPB-Ouaihed AM Siations alone totailed 21,

Source: Eor_noncarmercial FM siafions 1968-1975, Educatm.l Radio.” FCC Iﬁfo}mahon Bullmn No. 17, Jlnuury m’s lnd those tor 1976

.. _. 1980, FCC Brosdcast l:.conuaunou
Ay Qt September 1980.

(

-
» - -

- - _ A . - —

P
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. In i971 the National Publlc Radio was establushed'

to provide national interconneétion and programming -

service -for pubjic radio stations - aad duoring- 1975,

_the Asmlatnon of Public Radio Stations (APRS) was

'formed to represent the ‘interests of the member. sta-
tions before Congress,; the . Executive Brapch. CPB -

and the pubtic. The two orgamzatnons NPR and.APRS,

" were merged mgq"the new NPR in its present form; in

11977, Rrevnous}y "NPR's__national _

1 intercgnnection
service was provu yy-the AT&T line; however, 3;3
1980. the system; s_converted to the new satemte

mtercon necticn syste_m

iF .
M i’

As of September 1980, there were over 1,076 1 non—

commercial FM stations licensed for broadcast by the -

~ Federal Communications Commission (FCCf and

" there were 217 public radio stations which were

qualified:to receive CPB financial ass:stance"’ (See
F;gurewc - -

Growth of Pubhc Telev:snon ; o A

The beg:nnmg of noncommercial telev;swn was

much more orderly than that of noncommercial radio:

In 1952; the FCC reserved 242 channels (162 VHF and

80 UHF) for educational purposes: These reservations
constituted about 12 percent of the total channel al-

 location at that time:? Among the existing public tel-

' evision_stations, KUHT. Houston; Texas was the hrst

ERI

Aruitoxt provided by Eic:

station to go on the air in 1953. .

Tﬁé ﬁﬁmﬁéi of honcommercial television stations

v .

ln 1962, the Congress enacted the Educatlonal

Broadcastmg facilities Program provigding for’ limited
funds for the contnbut:on of educatnonal stations. "’

A]l-ghannel -receiver Iegnslatlon that way in effect

in, 1964.also_aided the rapid growth of UHF stations. -

Accordmg to the jegislation,- all tefevision sets sold

after April 30,:1964; had to- be capable: of receiving

HUHF_as well as VHF signals. In 1967, with passage of

“the Public Broadcasting Act; the Corporation for Pub- RS
lic Broadtfastlng was created to assist in the tull d T

velopment of public broadwstlng programs and |nter-

connection services.:The passage’ of he 1975 Public.” e
Broadcasting- Fmancmg Act and the 1978 Public Tele-

“<communications Financing m:t Pprovided. multi-year
authorlzanons and appropr iations to €CPB and

- ensured ?é&eral support uritil 1983. o

In 1970, CPB created the Public. Broadcastmg
Service to manage d;stnbutlon of ‘mational program

- services through a“*national interconnection system

~and .PBS began_distributing . its_program service in -

October 1970: In 1973, PBS became a honproﬂt

membersh:g organization representmg its. members~ ’

‘and entered into an dgreemertt with CPB. In 1979,

.however; PBS wasreorgamzed and. in danuarx 1980,
,;a new entity, NAPTS, was _created - td - represent “its

' member stations’ interests "before Cpngress, . federal -
. agencies, CPB and the public and to conduct ‘plan-

- ning activities for its members. ‘The: newly-réstruc-

tured PBS provudes riatronal mtérconnectlon serv:ca

- See gefinition of "CPR-qualified sﬁﬁon in Appendix A N
._2Federal Communicstions . Commission, “Educational, Television.” -

- Information Bulletin, {September 1972) - : ] "
. - . ey T.

1'1i7;.' o ; .
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.o "_FIGURE 2 g :
Grovnlrol Pqpljg]g!egggq yggggeggfand Stations 3
(ag the end of calendar year) ‘ C S
1953-1580 : : , S {
Television
Stations __ *

(Trnnsminers)

70" television |
Licensees

‘ T s3 s 160 " % .65 70 80 -
“YEAR Lo T . Co -
*Asof September 1980. . . . * ; )
Source:.. Planning and Analysis, CPB S
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“and. professaonal services to the statnons _and ad-
ministers the Station Program Cooperative (SPC), the

~ Station. Acquisition Market (SAM). and the Station In-

dependence Program (SIP). Funds for- the operation

: of PBS and NAPTS. are provided by annual dues from /

_ member stations, CPB, federal agencies, 1ouridat|ons

and pnvate corporations

. . .
: A

"in _addition to the national interconnection service
provided by PBS, there are four.regional intérconnec-

tion _acquisition organizstions—Easterri Educational
v Network_ (EEN), Central Education Network {CENJ,
-Southern Educational- Cbm‘mum tnons Association
(SECA), and Pacific - Mountain e’twork {PMN)~to
serve the regional-needs of ‘publnc telgvnsnon stations. -

As was the case

cPB through a contractual arrangement with AT&T's

{CPB-Graritees) .

in public ‘radio” televnsnons'
‘national interconnectiomr service was' supported by

terrestrial systems. through 1978. But at the end of °

1978, all interconnection services were_ converted

~ to the satsllite system: At present, not only national

phars

interconnection _ services, .but also, *‘most of the

regional mterconnectlon -serwces are provtded by the~

satellite system _ .
o N l

ln September 1980 some 27 years after the :

fxrst educational television station went on the “air,

-grantees). (See Figure 2)

there ‘were 290 Dubhc television statrngqs,ﬁyhfnqhﬁwere
owned and controlled by 170 licensees (CPB-

— RS

SRS : ,Af..,:,,,,,,,,]'pbleiﬁ,, e S
R o ) PUBLIC TELEVISIDN LICENSEES IND STRTIONS B - :
oy No, of Grantees " - Pecent ~ . .. _No.of . Percent
- : - 1. . .., Stations T ofTotal
Cbm@nifv 68 (66) K ~400 o 8 T 286
University - * 56 (54 - - T 77329 .1 . 266 '
‘Local Authority - 7 . i 10.0 - 18 : T B2
. State/Outlying 29 (26) - - 17.1 112 .. 13886 -
T, - Total ‘ A170 {163] . : 0% g 2% - .t 1000% -
Source; PﬁnnmsrandAauym cpamauur 126 VHF) - - R B E
s / - .. o ._' A;: o . . oL y - : - " .
. R T LR 15 S
Q . R N . B ;,, . N _A 7- 12 - “:. . ) - '_;k_ P ,:v s i 7 ; ' ,'_. ;'
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and television statrons regronal networks; and other .
supportrng organizations as, follows:
-

Publnc Broadi:astmg Stations

The backbone of - pubhc broadcastmg has always <
been its television and radio stations. Today; the sys- :

tem is composed of 290 television stations which are -

- operated_ by 170 CPB-grantees and 217 CPB-quaI-

ified public radlo statrons.

blic broad-

pes ot Ii-
non-

hke 1ts commerc:al counterpart p
stations are licensed to four major

ceMSees: (1) community—community-based

- profit ‘corporations or. fotjndationé (2) university— .

o

T cies. AII but 21 are FM stations.

boards of

unlversmes

education or local government agencxes and (4)

stale—-state authorities or equivalent entities.

CPB-Quakad Radlo Statlons: As of September 1980
there were over 1,076 noncommercial FM radio sta-

tions on the air; according to an FEC report:* How-
ever, most of these stations were relatively 'small and

not_full-service stations. There are 217 full-service

stations which are qualified for CPB assistance in-

September 1980 (Table 1). The majority of these 217

(137 stat:ons‘) 497to commumty organ:zat:ons 23 to

iocal authorities and _the remammg 8 to ‘state agen-
0 ..

Pﬁbﬂc Toroirlifo?i Statfom There ‘were_ 170 publ:c

television licensees (CPB-grantees) as of Septemiber

1980. These licensees owned and._operated 290 sta-
tions - (transmitters). As shown ‘in Table - 2, tele-
vision licenses were given to community organiza-

tions (68), collegés and . universities {56); local

authorities (17) and. state agem:les (29). A consider-

able number of 290 stations; espegially most of the

state licensees, were part of the state network Sys-

tems, and many .of these_stations were just simagl-.

- -casting transmitters instead of originating stations. Of

“the_total 290 statrons 120 were on. VHF and 170 on

UHF. -

: Regional Networks ' v

..

.mid-west:region..

Central Educational Network (CEN)' The CEN is a -

EVISIO ng instruc-
post—secondary -education  and

private, nonprofit television network provi

television

tional -

general audience programmlng to its member sta--

mber. statugns in the .

Iin addition ‘program brokerage
service, CEN operates the satelhte uplink and library

tions. It primarily serves the n

out of Eincoln; Nebraska, where CEN houses and
griginates an extensive library of both instructional

television and PTA programs CEN supports all of its

members participation in the inter-regional program

service as well as conducts an_extensive program )

acquisition . and . distribution service. The CEN -
located at 5400 North St Louis Avenue, Chicago, III
66625 S

R S

Eastern Educational remrsrqn Network (EEN):.The

" EEN was founded .in" 1960, as a private, nonprofit

teIeV|S|on network, to prov:de a wide range of pubhc

_ 4 "Sum miry of Broaacashng FCC Tabumlon Eroadcasnng Nov.".
3.P. 84 . .

p®

-public _television system.

and mstructlonal television programmrng service to"

its member stations. Currently its membership con-

sists of 119 member stations including members in
an 11-state-region—tfrom Maine to West:Virgjnia and
west to Wisconsin. It is funded entirely by the mem-

* bership, It operates 24 hours a-day, seven ‘days a

week. It distributes programs via_land lines, micro-

wave interconnection; ‘'and satellite: Its headguarters
are located at 131 Clarendon Sgeet Boston; Mass.

02116.
Pacific Mountain Network (PMN) 7The PMN isa mern-

bership organization_made up of stations iocated in
the western half of the United States. Established in

1978; PMN is the newest reglonal organization in the:
is the outgrowth of

regional cooperation developed through two earlier

organizations—the Rocky .Mountain_ Public Broad-
casting Network and the' Western Educational Net-

vrork Présently 33 of the 40 stations in the west are

information; training; development and representa-
tion. The headquarters is located at 2480 West 26th

Avenue Denver; Colo; 80211;

Southern Educational Communications zlmctatlon

(SECA): Established 13 years ago, SECA is the

only regional organization serving both publlo tele-

vision and public radio across. the 16 states in the .

south. Through its library distribution and _group ac-

qu:s:tnons SECA prov:des its member statuons with

In_-addttion; SECA provi services in in-
structnonal programming, professional development,

and representation: It is governed by a 46 member

Board .of Directors composed of the manager of each’

member pubhc television station, thrée representa-

~tivies from the radio division and-one representa-

.

tive each from instfuctional rar public
television programming; ‘pablic information, and

engmeermg Currently, it is composed -of, 19 public

programming,

televrsron stations and five radia. stations. The ad-

.dress is P ©. Box'5966; Columbna‘%ﬁ 29250.

‘Also there are ‘three state-operated networR sys-

tems whrch provide interconnection and’ program ser-
vices to various public television_ licensees . within

the states. These are the New York Ne;Work (NYN),

Commission

The Ohio Educational Broadcasting *

] (OEBC) and The Pennsylvama Public Television .
NE Network (PPTN).

Maior independent Producers and
Distribution Centers-

The following three orgamzations have been includ-

ed.in the CPB Annual Survey since 1970

CTW has been the smgle Iargest mdependent pro-

ducer. providing . public television programming for
natuonal distribution. They have produced such: pro-

grams as Sesame Street; The Electric Company, and
1-2-3 Contact. The CTW was a proneer in the applica-

- tion of extensive formative research’ for _program pro-

duction and _.in the use of commercial prodaction
technlques directed toward specific learning objec-

- tives:. . Their headquarters are |ocated at 1 Lincoln

Plaza, New York, N.Y; 10023,

by
W

w~
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' Co’rpb?aﬂon for Public Broadcasting {CPB): The Cor-

9

Famlly Communications, Inc. (FCI) An _independent
producer built around the work of Mr. Fred Rogers,

_FCI is the producer of the award-winning children's
. program,

Mister_Rogers’ Neighborhood. 7Prgdqut|on
C ncentrated on helping to serve the emotional
.of young children. Its headquarters are located

\Fifth Avenue, Pittsburgh, Penn. 15213.

has

r Instructional Teievision (AIT): A non-
profit organization established in 1973 to strengthen
education through television and other telecom-

munications technology. AIT's. major functions are

development, production, and _ distribution of ed-
ucational (instroctional) television material: Its ad-
dress is Box'A, Bioorningt'cjn. ind. 47402.
ﬁitionéiﬁrgam"”"iéﬁoﬁ A i v

poration is described .by the 1967 Public Broad-
casting Act to facilitate: the growth and the devel-
opment of public educational radio and television
and to insulate such broadcasting from external inter-
ference and control. ;The Board of Directors of the-
Corporation consists of 15 members appointed by
the President -of the United States with advice and
consent of the Senate.
. A

The CPB is not a federal  agency. but a private non-
the Ieadtng proponent of the publlc broadcasting
industry. The Corporation has been funded mainly
by Congressional appropriations, aithough it also re-

¥ 1789 =1

ceived funds_from other sources: From FY. 1969 to

FY 1980 CPB has received over $813 miillion from-~

Congtoss In- pursoance of the 1967 Public Broad-
casting Act and the subsequent Financing Acts of
1975 and 1978, the Corporation funds various na-

tional programs, through CPB's. Program _Fund
and NPR, for both television and radio, thus en-

- abling the developrnent and distribution of .innova-

tive and quality ‘programs' through the PBS and
NPR interconnection systems. In addition, CPB_

undenakes the industry's Iong range plan and admm-
search projects. The Corporation provides direct
financial support to eligible radio, and television li-
censees in the form of Communlty Service Grants

(ESGs), and is working actively through .Expansion °
Grants and other support to extend full-service public

radio throughout the country. The Corporataon also

provides professional services to the stations and the
mdustry in_the areas of systems and audience re-

at 1111 Sixteenth Street N. W Washmgton D.C. 20036.

National Association of Educational Brosdcasters
(NAEB): The NAEB is the national membership orga-
nization of |pdcv:dual professionals in the field of ed-

.ucational télecommunications. it has been invoived

D R o \- s

broadcasting: The NAEB is the oldest national organi-
zation _in edutational _broadcasting, established in
1925. Its address is 1346 Connecticut Avenue N.W.,

Washington; D:C: 20036. -

in many of thefy developments |n thefare&pubhc

-

zation; NAPTS represents the interests of its member
public television stations before CPB, federal agen-

cies, Congress and the ‘general peblic; and provides -

planning and research services for the member sta-

“ tions. It was established in early 1980. It is governed

a;25 member Board ‘of Directors; who are selected
frorni station managers, lay representatives, and Cit-

izens, of rio -affiliation with public television stations:
The address'is 955 L'Enfant Plaza S.W.. Suite 7200,
Washington. D.C. 20024.

N i d -

Nationar Public Rodio {NPR): The original Natlonal
Public Radio” was established in 1971 to provide
national interconnection service and program .pro-

duction.for public radio stations: In 1977, the present
structure of NPR was created with a merger of As-
sociation of Public. Radio Statioris—the membership’

organlzatnon for the representatron of |ts members—

organ:zatnon whnch not only provides service¥ for
program production and interconnection, but aiso
represents its members before CPB, federal _agencies,
Congress; and the pubiic. It _is located at 2025 M

Street N.W., Washington, D.C. 20036.

Public Broadcasting Service (PBS): The PBS was
established in 1969 as the programming and intercon-
nection service: In 1973 it became a national member-
ship organization -of public television stations; mot
only providing interconnection and programming ser-
vice; but also representing the interests of its member
stations to federal executive agencies and Congress,
CPB; and the public. In 1979, as part of reorganization,

PBS restructured itself to_focus on ‘the design and
delivery of programming. The new National Associa-

-tion of Public Television Stations (NAPTS) is respon-

National Association of Public Television Stations '

sible for the other functions, namety representatnon N

and planning for the member stations. The address

for PBS is 475 L'Enfant Plaza West S:W. Washington,
D.C. 20024. .

_There are a number of organizations which_are as-
sociated with public broadcasting in the United States,
although these organizations are not considered as
the immediate members of public broadcasting:

These include the Joint Council on Educational Tele-
communications {JCET); the National Federation of
Community Broadcasters (NFGB): the Great Plains

National Instructional = Television -Library_ (GPNITL);

the Public Service Satellite Consortium (PSSC); and

the National Teiecommumcatnons and
Administration’s Public Telecommunlcatnons Fac-
ilities Program (PTFP).

Y
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. PUBLIC BROABGASTING INCOME -
l-hstoncal Trend of lncome

N e

Total income_for_ quI ic broadcasting - amounted to

~

riod. representmg an :ncreaserofr §ﬁ geroeng Q,Y,‘?!'},’!?
previous year and 124.6 percent over FY 73 in current
dollars. When adjusted for inflation, however, the FY

79 figures represented a nearly 3 percent decrease

from FY 78 and only a 37.3 percent increase over

FY 73: (See Figure 3 and Tables 3 and 4)."
Sirice the early days of educational .broadcasting

in the 1950s; public broadcastnng has been heavily

suppol’jed by educat:onal and governmental institu-

Public Broadcasting Act, nearly 80 percent of the

_.public radio stations .and over 60 percent of the tele- .

* wision originati staﬁons are owned ando erated by -
9 ng ; p P v centof thetotal revenues BN

either educational or governmental licensees: As ‘a

result, tax-based nionfederal income has been and

still is the. major source of income for public broad-

casting, although the proportionate share of-such in-

come has been decresdsing during the past Sever

years from 51.6 percent in FY 3 to 40. 3 peroeni of the
total income in FY 79. - R

Federal income; which is also 3 tax-based source,

“has increasingly gained its share of financial support
for public broadcasting—e.g., 27.2 percent of the -

total iincome in FY 79; mainly t through Congressional

(formerly Educa-

munications Fac:ht:es Program

tional Broadcast Facilities Program under DHEW)

FINANCE  ~ S

4 *

mullion from Congress since ns, inception through ‘

FY_80. The NTIA's Facilities Program has granted over
$183_million to educational/public telecommunica-

tions entities dunr'g the 1963—1980 period.

Of the system's total incdie, 5598 8 miltion in FY 78;

the combined revenues of all tax-based ‘sources were
67.5 percent or $404.1 million—stafe and._local tax-
based income alone amounted to $241 million or 40.3

percent. Of the total federal income; $161:1 million;
the Congressional appropriation for CPB was $120.2

million; nearly three-quarters of the total federal reve-

 contribution came from thie NTIA'S PTFP t,he Na-

tional Endowments_for the Arts and Humanities; the
National -Scierice  Foundation, and other. agencies.

Non-tax-based pnvate sources made up the remaun-

As shown in.Table 3 between 1973 and 31979, total

crease of 14 percent dunng these years However;’
‘public broadcasting's revenues increased only 8.3

percent during the 1978-1979" period, whereas the
inflation rate, based on the Consumer Price Index

{CPI); was 115 per cent.' Thus income was unable

to keep pace with the inflation rate during a. reportmg

period for the first time in the history of public broad-

casting. Particularly, in real terms; federal support

- decreased by 9 petcent during the 1978-79 period;

largely due to ‘the fact that the CPB appropnatnon

'The_Bureau of Labor Statnstncs*Monthly Labor Rewew vol. 103;
No.5, P.22.

As shown in Table 5, CPB has rqce:ved over $813
1 - il

- ;ﬁ ‘
. : : Table 3 . - ' . :
Income of Public Broa sting" - ) )
Fiscal Years 1973-19: _ -
(In Thousands of Dollars) ; 7 o L.
- o T L L e % Change % Change
- FY 73 FY 74 FY75 7 EY79**  1978.79.  1973-79.
v  Federal $ 55,585 $°67,005 $ 92,331 $112,646°°"$135269 . $160,762 $163,118 =+ 15  +1935
{% of Total) (20.9) (22.5) (25.0) (27.1) (28.1 (20.1).°  (27.2)
Non-Federal 210953 230,968 277.472 303,284 346825 391563 435650  Fi13 . +106.5
1% of Total) (79.1) (77.5) (75.0) 72.9) . (719 {70.9) (72.8) .
Tax-Baséd 137.640 146,828 162,385 175870 191,269 218,183 241,020  +i05  F 75.4
{% ot Total) (51.6) (49.3) v (439 _(42.3) (39.7) (39.5) (40.3) S - -
- Local 31186 33984 32917 34,927 36750 _ 44237 _ 47.265 '+ 6.8 + 518
- State_ 65595 76442 91399 93184  100.263 115988 5131421 +133. - +100.4
State College - 40,859 36402  3B,069  47.759 54.256~ 57.958° 7. 62,334  + 76.  + 47.2
' 1 - L i o T .
Non-Tax-Based ,7%313 -84,140 115087 127,284 155 556 173,380 __,1'93,630 +12.3 +165.5
(% ot Jotal) (27.5) (28.2) (31.1) (30.6) {32.2) (31.4) (32.5) e
OtHer Coileges 3l141 3979 - 4368 5370 6824 7,507 8,753 +166 +178.7
Foundation. 20450  17.875 260688 23003 22627 17213 20402  +185 -_ 02
Business & Industry 1,064 18325 25086 29,412 39,958 - 48970  57.892 +18.2 +423.2
.Subscribers 17.920 23,059 32,216 42,110 50:244 60,869 70,496 +15. +2934 .
Agction/Marathon, 7.515 8,449 . 10,131 13,286 3460 14347 15,599 ¥ 87 - . ¥107.6
All Othiers 13,223 12,343 14,798 15,143 22,443 ' 24,474 21,488 -122 -+ 625 -
Total Income . $266,538 $297,973 $369:813 $415,800 $482:094 $552,325 $598,768  + 8.4% +124;s%
(%) _{100.0) . (100:0)  {100.0)  {100.0)' {100.0}  {100.0) = (100.0)

*Diié t6 the change in definition of non-federal income (1376), previously reported income (1973 through 1975) is adjusted to reflect the Change.

**Preliminary
***Excludes Transition Quarter approprlanon : v : ;

Source: Planning and Analysns cPB.
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' _ Table 4 .
lncome of Publnc Broadcasﬁhim 1973 Constant Dollars *

o

. Fiscal Years 1973-1979 0"

(ln Thousands of Dollars)

In Constant Dollars:*  FY73  FY74  FY75  FY78

L o __ % Change % Change
FY?T  FY78  FY79 197879 . 1973-79

Federal . - $.55585 $60385 $ 76246 $ 67,931 $ 99,193 $109.559 $ 99,730 80" +794 -
Nonfederal 210,953 © 208,148 ' 220,109 236,743 254327 266,850  266.356 02 +263
Total Income $266.538 _$265:533 $305.355 s324§_ $353.520 $376.409 5366087 7% 3% ]

) *Based on the Consumer Prnce Index (cPl)
Source: Planning and Analysxs CPB

$120.2 million for FY 79) remalned relatively stable
(S1192 million for FY: 78) with_a high_inflation rate .

4

A ms

-
I3

support to pubhc l}roadcastmg suggests fundmg ’

problems are forthcoming for the industry because

: during the period. The 1978 Public Telecommuni-  fedefal support is unable to keep pace with inflation;,
cations Financing Act “cails_ for. the CPB appro- . but also its: rate of support is expected to be lower .
priation levels to be $162 million for FY 81 and $172 *. than that of nonfederal support. which is_already
million for FY 82 (Table 5): If this funding trend con- havmg dlffCUltlesJ of its own, for -the 1981-1983
tmues, CPB appropriation mﬂell be $182 million - . .period. Lo _g_- T

. in P¥ 1983. A $10 million increase per year repre- - ) T
sents roughly an annual increase of 6.5 to .6 per- State and local tax sources as mdlcateq earher
cent in federal support, which may be well-below the have been_ the largest income sources. for. pubiic
llnfl_atnon rate for the period. The projected federal broadcastm_g since 1973, as shown in Table 3. Their

‘ T - Figure3 '
lncome ol Publlc Broadcasting; in Current and Constant Dollars
o Fuséi’l Years 1973—1979 e
. (Mnlllons of Dollars) R \ '
$700 = T - .
: . - (
800 mm— Current Dollaré (Duble lines) »
: ——— Constant(1973) Dollars (Singléines)
500 [ )
' Total incomme _ : .
R o L
300
200
100 -
0 1 .1 " i - ’ ] 1
Fiscal Year 1973 1974 1975 1976 - 155? S 1978 1679
] . Source: Plannlng ona Analysls él’é - . . ,.
Q ; 71’7 10
EMC " . ?6 oo 6
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) _proportlonal share, however decreased to 39.5 per-

cent in 1978. In 1979, their share rose shghtly to

. 40.3 percent.
-__Amounts from_business and subscrnbers showed a

healthy gain in their proportional shares of total con-

tribution during these yeara ‘Also noteworthy is in-
idation  contributions
decreased; ever since-

come from foundations.

to the system had sobstanha

the Ford Foundation drastically reduced support for .

pcblic television in the mid-1970s. The Ford Founda--

tion contributed over $309 million to. public television
and radio- since 1951 Its proportional share had

steadlly decreased from 7.8 percent in 1975 to a 3.1

7777777777 In FY 79. however; income from

foundations lncreased both in actual dollars and as

- a percentage of the mdustrys total income: Founda-
" tion contributions reached a low point in 1978 and

[

-

then began to show hopeful growth S|gns in 1979 In-

come from auctnons has aIso |ncreased\smce 1973:

_ Publlc Broadcashng Income: Television and .

Radio Income . .

: The smgle largest source of the |ndusfrys fotal- in-

come($598:8 million);, FY 79 wis feral |
mernt {27.2 percent); followed by state. _governments

(22:9 percent);: subscribers. (11.8 percent); state col-

leges {10.4 percent); business (8.7 percent); and local
governments (7.9 percent). Remaining revenugs came

from foundations (3:4 percent);. other colleges (1.3

- percent); and all other sources (36 percent) (See

Figure 4) o .

*

An exammatnon of |ncome of publlc televnszon (PTV)

-'and radio systems FY 79 shows that income appli---

the federal govern- -

F‘gure 4

e ‘ 4 K

- . PUBI;IC BROAQGASTING INCOME BY SOURCB, FY 1979'

R (Total ln‘come$598.8 Milllon) o . N

lncorne by Source %,

Foundations 3.4%
Local Goverhment 7.9% ~_/

. BJsinessSJ%< —
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Al Others 62% = &
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and Fede:al

Source *
.67::5%‘ -

e Y
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« -7 PR System
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B
PTV System
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cable to the public television system was $507.7 imil- . - . tabiss:

’4 ) lion (83'8 percent) -and the" ‘remaining $97.0-Tnillion - - CUﬁg?éfsiéﬁﬁl Authonzztlbrs and Appropnatlbns
{16.2 pércent) was for the radio system. For rion- - . . o CPB: Fiscal Years 1969-1983
tederal income (435.7 ‘million); television's share was {In Miliions of Dol’lars) ) .

4 percent and | radno s Share.was 14.6 percent.
ver 66 percerg,of publlc'broadcastnng income was Fiscal

Iz N . - A

gerferated by public television stations and 11.3 per- Year Authorizations Appropnaiuons-
cent byeybhc radio stations. The remaining 22.3 per- 1959 - $ 90 ] $-50 -
sa CENY was ffrom other supporting organizations which . 4970 . -. . T 250 o 50
inckide CPB; PBS; NPR; mdependent producers a 1971 i " 350 : o280 . -
distribution centers. . . 1972 " .. - ¥0 I 3o > cot
During the 1978-79 period, in generaj,,r,a,dso income 1973 : r§ : 45.0 © | RIR< X S
increased at a fastgr rate for both total and rmon- ~ 1974° . . - 5.0 . .48
* federal. income (1 percent and 15.2 percent; -re- ':g;’g - . : 'ggg T ?gg
. -spectively). Telewggn income from these sources.in- g ncqn quarter 220, 175 -
- creasgd 6.8 perce ind 10767 gercent respectlvely - 1977 s 01030 - - 1030 -
. Figure 5 shows.that both television and radio . 1978 - 121.0° ¢ 11932
systems relied heavily on tax-based sources in FY 1979 - —R0.0 - . - :120.2
79 as their primary income sources. Thesingle largest , 1980° _ | . 1600 ° . 1520
income source for both television and radio systems 19815 . . - 1800¢ . 1620
was the federal’ government (25.9 jpercent and 34.4- :ggg o . gggg o -17_2_‘0 -

\‘ . L4 -

. percent, respectwely) Thus, the fadio system relied. ———
more heavily on_federal support than tﬂev:snon It:was."’ 5°"'°e P'anmng and. Analys-s'CPB
follpwest« by, state. government (25 percent)’- for tele=® - -

vision ffﬁd Sfa;e C‘;"ege,; Pyl for radio:' In-N+ esniributions from the Public: Subséription income
- 'come from subscribers HUSINESS was an impor- -
tant revenue source for\Woth television and radio: Dunrlgthelastenght-to-%;e years; ‘public television

Private colleges are a notit®able income source for - and radio has-placed stro phasis on encourag-i  *-

z’adlo but not for telev'slon 797°p7v7er§7e!y'77auctlrons ’ |ng publlc Support for Stat é by dévé|0plng énd ::
were an’ important revenue source for television, _ - maintaining successful subsgription progrgms and -
but ‘not for radio. L = public_participation in fund-ralsnng As a resdit; public

o : B te!evis,-on,anq,@g-O,S,t,appﬂihayg,-mgr,oyeg,tnelz,fgng- _

I@ﬂjéip’ Stata A o raising. programs noticeably and- have -gained- sub-

Of. total' income for public telev:smn stations, 64.2 . Stantial contributions from the public.. :

- percent came from tax-based sources in FY 79; 67.8° - From 1970-78, the number of. sgbscrlberS,@rJg indi-

pertent of public radio’station, income was received ;vidual contnbutors?o public. telewston lncreasea grom s

from the same sources:. As shown in Tables 6 and 7;

- state government's {and territories) direct support for. - [QEQ'Q@,anluleQ t',‘9§ej'9'1 the- Fﬂéfjd§,JE,GfUUD5
public television and radio amounted to 239 percent_  rose. from $6:4 mitlion to.$5$ 1 miltion; representin o
. and 7.2 pefcent of their respective total in FY,79. The™ nearly a nine-fold increase? Figure ‘6 presents.. -de- -
level of each individual state’s support of public tele- + tailed ﬂgures of - PTV subscription and subscripers -
vision varied greatly, howver. For instance; for tele- ' by each year from 1970 to 1978. s
vision, NBw York ranked highest in'total. income {$73 For radio subscription programs, - the number of
_million); however, its: per-capita contribution ranked  subscribers . -and_contributors incceased: from 33,000 &

tenth ($.15) among all states. American Samoa was at * ' j5 1970 to 317,000 in. 1978, more thati 2 nine-fold =

the top of the list with $39.81 in.per-capita income for .- increase; and: indome - from- these contributors aiso

public* television” station_support: (See Table 6 and ' "grew from $ 9000 in 1970 to $7. 211 060 in 1978, up *
Appendnx Table 1 fot detanls) ) - eig “,mesg( ure 7 /
) For radno station support, as Table 7. and Ap- ‘z FY 78, for whlch thé Iatest L
.~ pendix Table'2 show, California led with $7 million in g% is available, about 79 percent.of public television
total_income. . In -per-capita income; Alaska was first.. jicensees and 71 percent of public radio statiors re-

with $3.83. For state's direct support for public. radio. ported subscriptions from individual contributors.  ~

fi
stations. Wlswnan was first_with 81 mnlllon. and - Public contribution has become an mcreas:ngly im-

. secon me
o ond in pTr-caplta stateflnco eStthport portant source of station support and revenae in
e in genlera n :r ms- 0 pser-capn ah c%ntnbufulan ;or . recent years. Subscription programs’ are orie way. by
public television, American Samoa, the Virgin Islands, . ghicqy the public demonstrates its response to public

the states of Alaska, Nebraska; Utah; South Carolina 57'—7 N Tty
roadcasting: Public support-aiso.comes In the form
and Massachusetts were the Ieadmg states. Whereas .. .of auctions and volunteer. serwces Subsc’rlptnon pro- -

‘the states of Kansas; Arkansas; and North Carolina . *__—_ "< = ->-< ~= = 3
. grams; however -have © nstltued the largest ‘source of
‘were_the trailing states, (Delaware, Montana and ~ public support fdr both“elevision and radio stations.

ing did not have any public televnsxon stations ~p
: ast and present trends strongly Suggest that more
on the air in FY 79). In_termis of per-capita state (di- *  arsne. which previously + operated without . sub-

. rect) ntribution to television, Ametican Samoa,
T Cn_Samod.  geription programs can be expected to seek greater .
tShOuIth darolslza; Alaska, Nebraska and Kentucky were public support by establishing their own programs in
e lea lgg ates. . : . the near-future, thus indicating a promising future

For radio_total income, Alaska, anesota Wis- - for public broadcastmgssubscnp(non programs.
consin, South Carolina and New York led in per-capita - : : i C : _'

income; Alaska, Wisconsin, South, _Carelina; Oregon

and Puerto_Rico were the: Ieaders in per-cap:ta state . . PTV Saggggpnqg@gngg@ig program, CPB, 1980 ° )
income for radio: - . 1 ) oL 3 Public Radio Subscrrptlon program. CPB, 1980, A
N . . “' - 7 . -
) . . N \_' o . o . - . . -
v . . ,ooe i8 . . 7 (@) . . o
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.. . Figere§ ' . "
PERCENTAGE DISTRIBUTION OF PUBLIC TELEVISION AND RADIO INCOME
I : - - 'FISCAL YEA 1{79 . . S

< e: $501.7 Million o
- ) or % of Total Public - : <
: Broadcasting Income) - _ o
L oeesng. e 259% Federal
I G ——  0.8% Other Colleges
. — ' —- " 3.0% Auction-
_3.5% -AliOthers
3.7% Foundations '
'7.6% State Colleges
" 7.7% Logal Governments

10:6% Business'

. . >
P}

12.2% Subscribers

25.0% State Governments.

N

- " fincome: $97.0-Million_

‘ or 16:2% of Total Public - - :

: Broadcasting Income) - .. .ot L .
v o . > * 34.4% Federal - |

.

& \7 . .A4. ) T

0.5% ' Alction_ i
2.0% Foundations -
. ; 4.0% AilOthers
5 . " 4.7%: Other Colleges
4.9% Business
 6.2% State Governments-
‘e T~ ' J ’
‘ o ; .
- - 87% Local Governments
: 95% Subscribers  Z5

25.0% . State Colleges
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EXPENDITURES UF PUBLIC BROADCAsTING

Public broadcasnng expendltures durung FY 1979

were estimatéd at $598.8 million.” Of this amount;

public television and radio stations’ direct {money)
pendntures amounted to $487:3 million:

' Bié?:i Expenditures of Public Television and
Ridiii Stations
“The patterns of direct expendutures varled for both

' public television and radio. stations:. Table .8 ‘shows
" television: licerisees expended $377 million, or 878

pércent bf total _direct_expenditures (34306 mnlluon)

for wpltali expendxtures For radlo

$51.8 million; or 91.3 percent of the total expendnures
were spent for operating purposes; and $4.9 miilion;

or 87 percent; for capital €xpenses. Thus, propor-
tlonately more monies were .spent for caputal ex-
penditures by television than radio. :

X
Fdr both television and radiy; programmmg and
productlon costs were the largestexpense item: (49.8

percent of total operating expenditures for television’

and 48. Z percent for raduo)

Broadcast engmeermg and technrcal operatmg

costs were 22,5 percent; general administration was-
15.4 percent; fundraising 8nd public information was

12.2 percent (combined) for television. Of the total
operating cost for.radio, general administration cost
21:3 percent; broadcast and technical operations
were 18.7 percent; and public information and fund-
raising were 11.6 percent.

Public television acqunres programs from abroad

and_sells abroad. According to PBS; nine PTV sta-

" tions and two independent producers sold a total of

’

.1 Since public broadcasting is nonprofit. it is assumed that total
&xbendlture equals its revenues in the iong run.

954 hours of prog:ams for $2 5 rmllncn in FY 79.

amount represents a 9 percent increase_in doll ars

arid 3 percent decrease in hours from FY 78. In con- -

~ trast. pubbc teIevnsnon “acquired 223 “hours of pro-

lion'in FY 79: In FY 78; prograrn acquzsutnoh tfost the
system $6. 5 mulhon for 172 hours. :

- Table 8

5 7 .

Direct Expenditures of PTV and Radie | hcenses
. Fiscal Year 1979 . - .«

. (Thousands of Douars)

- -

PO

I

ok - . Licensees = Licensees
Durect Operatmg Expenditures .  $376,970 - 51,802
"+ Percentof Total - BT6%. .-91.3%
-Programming and P;éductnon, 187,676 25,089
Broadcast Engineeringand - .
__Technical 84,709 9,694

Public Information 21,784 3,163 ¢
Fundraising 24,209 . _2:830
_General Administration _ 58,092 -11,028
Capital Expenditares + $ 53,599 $ 4,923
Percentof Total i . 12.4% 8.7%
Total Direct Expenditures . $430;569 $56,730

Percent L 100.0% . 100.0% .

Source: Planning and Analysis, CPB *

Comparative Service Costs of American

Broadcasting and Selected Forelgn Public -
Broadcasting Systemis o £

__ Although growth of: publlc broadcastlng in the
United §tates has been substantial over the past ten

. years; public broadcasting continues to be dwarfed

“Public Radio

by its. commercial counterpart in both revenues and .

expenditures: IR 1978, . American public broadcasting

revenues (televnsuon and radio combined) werg $552
million, = whereas’ American commercial systems’

- broadcast revenues were over $9:5 billion; or 17 tirmes

— ‘. [P - " /\
~ T
i . _____ _Table9 (® __ - '
-'-T‘EI:EVISION ﬁND RADIO SERVICE COSTS BY SELECTED COUN ES; 9
] “Sysem  Telewmen. __Radio _
T System ’Féiégjorﬂ” _Television  * Per-Pérson _ _Radio Per-Person
Sy:iems Total Amount 7 Costs JthAmnuuL __Costs Total Amount Costs
. U.S. public Braaaéiétmg. 1978 - e
Public system revenues* $ 552325000 $ 2.53 s _959.,836;999 s 215 $ 82489000 $ 37
Federal appropriations 160,762,000 - 74 - '133;546;000 .61 27,216,000 A3 .-
2. U.S. commercial broadcasting; 1978 ' - . '
Broadcast Reveriues . 9, 548 300000 6.913.000,000 -- . 2,635300,000 s
Broadcast e e»penses only .* 7.590,100;000 3473 5,265,900,000 23, 09 2,324,200,000 . 10.64
3. CBC (Canada); 1978 T S L
IllpxpanseS" 474,584, 000 - "20.35 370,460,000 . 15 88+ 104,124,000 447+
Parhamentary grant** 409,398,000 17:55 319,576,000 - 13.70+
4. BBC (United Kingdom), 1978 e - e L _
' All expenses** b 520,054 000 9.29 375,725,000+ = 671+ : 144;329_;000+ 2.58+
. NHK (Japan), 1978 . o ' o :
b par N 1,040,975, 060 89.14 - - R -
*Non-broadcast income included . ' @ A
““Home service only . T .
+Estimated . el ‘ e
" Source: 1. Corporatnon for Public Broadcasting
2. £CC: TV Broadcast Financial Data 1978 éh"d AM and FM Broadcast Flnancnal Data 1978
3. CBC Annyal Report 1978-1979 ‘
4. BBC Handbook 1979 _ -
5. NHK 1978- 1979 (Handbook) * '.-:.
. 2‘ B . 3 - !
A ., : .
U 23_,. fj; * g ’
L =15 :

P



' commercial broadcasting’s broadcast revenues were
$8.2 billion, compared to $482 m:llnon for pubhc broad-

castlng -

United States was $2.53 in 1978 (Table 9); commercial
broadcasting was $34.73. Commercial broadcasting's

per-person cost was 14 times that of public broad-
. _“casting. When examined by television and radio per-.

person costs separately, the dfferences ‘between =

commercial and publi¢systems are more ‘noticeabie;
particularly for radio: $10.64 for commercial radio and

~$:37 for public radio; for television; $24.09_for commer-
" cial television and $2.15 for publnc television. '

- ~ Significantly, American public broadcasting's pef-
me also lags far behind other major for-
broadcasting systems. In 1978, the latest

ear for which comparable data are available; Amer- -
ican public: broadcastmgs per-capita income was
-only one-eightli of Canada’s CBC ($2.53 vs. $20. 35);
‘less than one-third of Japan's NHK_ ($2.53 vs._$9.13);
and less than the United Kingdom's BBC ($2.53 vs.

$9.29). As was in the case with commercial broad-

casting, the ditferences were even more Striking for :

- radio than for televrsron ;

,in '1976). Chuldrens Televi

grams,.

R iiiiijéﬁiﬁﬁiﬁé}

Pubhc Telewsuon Prograrnrnmg COntent by Category

In FY'78 the annual average nutgber of broadcast

hours per-broadcaster was 4.894." This represents an
increase. of 8 percent in the number ‘of _hours. over
the 1976 level, wherr an annual average of 4,542 hours

was aired per-broadcaster As Table 10 presents; on

‘the average, each broadcaster aired 728 hours of in-

struct Dnal teIevrsron (ITV) programs; compnsmg 14.9.

) Workshqps (CTW)V

Sesame ‘Street and: The Electric Company (included"

in those portions_ classmed_as IT¥ programming). ac-
counted for 788 hours, or 16:1 percent of all air trme_

inciuding: N

Skill, Cultural, Chrldrens'and other programs -ac-

- counted for 3,460 hours; or 70:7 percent all air time

in FY 78, up from 3,018 hours and 665 percent :n._

. 1976 (See Frgure 8) _ s

.

.

\""‘\Jg -~

. - 1;91;10 . .
Percentage Distribution of PTV Brnadcast Hours R
i K by Type of Program Producer, and Distribution ot
(Per Broadcaster)., L T
1974, 1976; and 1878: < co T
. — . — = v S
, : : ,,,,197" ' 1976 L > 1978
~ 7 . Percent of All Percent of All T Percent of All
A o _ _Hours” - - - . Hours : Hours
(Annual Broadcast Hours) - (3.372‘19&)’, " (4582hrs.) .. ' (4894hrs)
TYPE OF PROGRAMS s ~ N .
. TV . o . 17.1% - - 166%"" < 18, 9%{;1-
" Sesa Streot/The Electric S . Lo : . o sy
ny ; r N 212 17.8 16.1 :
- General _ o 81 -'665 - 70.7
o News/Public Atfairs : 28 ... *118 - .. 110
3 . Information/Skills o 159 ; .o - 198 . . 23.6
D Caltural ’ : 179 S 208 - ‘ .22
Coe General Children's ! 107 . 2% 100 : .87
Other o o .5 4.4 T 38 ' 5.3
. PRODUCER ko S - . .
- Local T 118%” 10.1% 5.7%
PTV Stations ’ P ” 454 482 52.2
. .Consortium o 5 a7 1.8
cTwW ) E - 220 18.8 168
: Independent ’ o : 59 6.1 53
o C nercial . . . 19 vy 28 . 2.7
= Fore n/Co-Productio} s - 5.8 - 76 . 9.1
. B ' g:1 . 48 44
DISTRIBUTOR - ‘ :
Local : PR i . 11.3% 10.0% 7.4%
PBS - T 62:1 69.3 716
Regional Network - L 9.6 TR : &2 , 5.4
All Others —- . 110 (TG 345 x s .- 158
" SPECIAL TARGET AUDIENCE” - Q« , - - -
Arinual hrs. per Broadcaster ‘ 7.2% ~6.5% - 8.7%

__ session. _

Tor fiscal ygar. °

" *e*Includes rbé f/acmc Company (1 6'/. ol tom) broadcasx dunnc school haﬁrs on aiys when schoa was In $655

-

o i - T

ERIC =~ .=

Aruitoxt provided by Eic: .
»

PSR S S

6pr .
q.s The Electric Company (1 6'/. ol wtal) and Vl//a A/ogla (0 2'/. of totm) broadcast durmg school hours on days when sc¢hool was in
LN

-
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o BROKDCIST FOURS OF F’TV 8TATIOI§ BY TYPE OF PROGRAM AND DISTRIBUTOR
L \‘ o FISCM; YEAR 97 S :

(Annual Broadcast Hours per r Broadcaster = 4,894)

' BY TYPE OF pnoaiiil o . ‘ a’

A__;;A.,LQAAI'MMT;, [ - . . - 22 1%_60"0?8' . e . ,,‘

o &7%Chidren's

4 2 _\
g A\ _——1.0% News/Public Aftairs
:\: r / o - B
: b : . ' )

e - T ,% :’, . L ;,;,;,,,, L. s
Cheatlo R Y .‘ 13.2% Instructionai Television
s R S (Excluding Electric Company)

.-

—= — 16.1% Total: Sesame Street/. _1.6% Schoo
o~ : Eloctric Company 14.5% Home

r e : _' — 23.6% Information/Skills

sziEriniu*ron ' o -2
} S —— 0.6%PTL a . - -

—— — —  — UB%GPNITL ) o
% Othier Public Television Station

——— 45% Other Instructional Suppiier _

5.4% Regional/State Network

71 8% Public Broadci.'iting m

O ‘ . ’ R : ’ : 25 . 7' ’ . ” - s

Aruitoxt provided by Eic:

'.(
"‘1\

"
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In 1978 nearly 60 percent }2 920 hours per broad-

caster) of all broadcast prqograms were produced by

PTV stations. This was foliowed by CTW (16.8 per-
cent); foreign Coproduction (9.1 percent), and other

independent producers (5.3 percent): Local stations’

share alone was 7.7 percent, or 376 hours of all air-

time; indicating a sizeable decrease from 10:1 percent
since 1976. : -

Broadcast materials were d:strubutqd by various
sources. The ,dlstrnbutor of a program refers to the

-organization which places it in.distribution: Therefors, -

a distributor and a producer are not necessarily. the
same. For example, materials produced 'a'tge local sta-

hours up }rcrn 69.3 perCent in 1976 Locally -pro-
duced programs for local use were the second most
frequent (7.3 percent), down from 10 percent in 1976.

Regional networks were responsible for 5:4 percent;

. representing _a decrease from 6.2 percent in 1976

past comparable data are unavailable, it'is evident . /
”,’,,Pubhc Rad:o Program Coqtcnt Sumy F:scal Year 7978. CP8 N
1979. . < ‘
__Tablenn
Percentage Blstrlbutnon of Public Radio Broadcast
Hours by Type of Program and Distribution (Per Station) N
FY 1978
(lnnual Broadcast H0urs) {6,773 hrs. = 100.0%)
Type of. Program . Type . of'Mus:c i ‘ I
Music . L Music Hrs.; wnth and without- ‘News . .688% -
No News R 60.3% " Classical 38.9
__With News __ o - R 85 Opera 4.5
News/Public Affairs - . Jazz 146
NO music - 210. ‘Contémporary 87
Cufture -~ 7.9 US.Folk .. ‘ 39
instructional - 21 ,\ International Folk - 16
Miscellaneous 8.6 Show Fiim ., 1.7
: . . Other . - 71
Distributor __- ) :
NeR -~ 27%
Local : 594 - -
. Public Ridie Source - 45 *
" Commercial - 15 d .
Syndicator 9.3 .
Public TV . 0.2
Combination 26
Other ] 0.8 _ o s
~ *Muttiple coding aliowed ' ;f
— _ ’ 2 .
26 N0 ‘
i oy u

(See Table 10 for details.) -

showed an increase of 130 hours- per year to 424

hours peér broadcaster; over 1976, and the percentage

of all air time it represented jumped from 6.5 percent

to 8.7 percent. Much of this increase was accounted
for by the single program for older viewers, Over
Easy, which constituted nearly one-third of the 1978

target programmnng

-

Public Radio Programmmg Content~by Category
‘The annual _average broaacast hours per public

radio station were 6,773 Hours in FY 78.2 Although the

that the average broadcast hours-per-station have
steadily increased since the early 1970s. As Figure 9

and Tabie 16 illdstrate mUSIC programs were the

percent) The remalnlng miscellaneous programsac-
counted for 8.6 percent of all air time in 1978. The

FM stations carrisd more Music and less News/Public
Affanrs Programs than dld AM statlons

Of all musnc programs among pubhc radio stations,
as shown 4n Table 11, Classical Music was the most
_popular program with 38 .9 percent of the:total broad-
cast hours, followed by Jazz (14.6 percent) and Con-

temporary Music (8.7 percent) during FY 78. "

In terms of distribution of programs NPR, the
-national interconnection Syster, was respornsible for

21.7 percent of all material broadcast; while 59:4 per-
cent was of local origin. Syndication was next with 9.3

percent, followed by other public radio stations (4.5
percent). Stations with larger budgdets had higher per-
centages of locally-originated broadcast hours.

. . 3




g ' Figure §

BROADCAST HOURS OF PUBLIC RADIO STATlONS BY TYPE OF PROGRAM AND DISTRIBUTUR

P FISCAL YEAR 1978
B

{Annual Broadcast Hours per Siiiiiﬁﬁ; 6.773)

,,,,.y TYPE OFPROGRA"‘—‘ DI TTITE I DI I IThnIII i ~ e oI IITT I

A!Qt&ﬂg Annual Hours
Per Station: 6773

\\  10.2% No Music/No News

'L_

Al

so 3% Muac/No News .
* 21.0% News/Public Aftairs
‘ ‘ ‘No Music :

BY DISTRIBUTOR

Avert 0.8% Other - f A\
- Per Station: 6773 0.2% Public TV ] 1-5% COmmércial Network ’

-

\-9-3% Other §yhdiﬁi6r

i

Z\
'l
=

_217%

" 59.4% Local

- o~ , 7° Mo :



NATIONAL. INTERCONNECTION
SERVICES

Public Broadcasting Service (PBS) 7Nat|6mil

Interconnection SQrvlcps for Televmon

The Public Broadcastlng Servlce is a private non-

profit. natlonal ‘membership organization of the publlc_

tional efforts in 1979 PBS was restructured to, focus

on_the_ design' and delivery of programming: in ad-

fessional semces and mformatlon ‘services for |ts'

" public television |

-~ dition -to these-services, PBS-provides- various pro-- -

wider range anq more d!versifled program services to '

Aocal audiences: PTV-1 is responsibls for the presen-

/tation of prime time general audience programs; PTV-

2 provides special interest programs to specific audi-
-ences; which include target audience programs such
as-minority and women's programming. (it will also
serve as an_alternate mail distribution service for )
rograms); PTV-3 is responsible for *

children’s and youth educational

general ‘audience, children's and yot
programming, ingschool instructional -programming
and adult learningfand post-secondary lprogramming.’

“As Figure 10 and- Table 12 shiow, In"FY 79 PBS dis-

tributed_1:995 héurs of original programming; an in-

. rease- of 11.8 percent over the previous year. Public

Program Cooperative {SPC), Station Indegendence'

Program (SIP), and the Station Acqunsmon Market
(SAM).

_The. PBS is pnmanly funded by its members and

CPB. It operates a satellite-interconnected system for

distribution of programs to public television stations *

throughout the United States and the outlying areas:
(See Map 1 for PBS Interconnection System.)

. The National Program Service dlstrlbuted by PBS

includes. series and specials origmatmg from a variety

of production sources IPBS,; itseif, does not produce

aftalrsprdgramming headed the list of program types

with 48.3 percent, followed by"cultural programming;

299 percent, educational ‘and _children’s programs,

14.9 percent, and sports, 6.9 percent. =~ =
in FY 79, 54 public television stations; 75 indepen-
dent producers and 29 foreign producers provided

. -programs fcir _PBS. dlstnbutnon Of the total fnrst-run

programs).. The largest producnon source is indi- .

vidual public television stations. Through the nation's

first communications satellite system for regular over-
the-air television _distribition, which was completed

in-1978; PBS offers the programs to the stations. Thic

- satellite’ system \mll soon have four or more channels

‘ public televisian_stations..

Currently; three satelhte

channels are regularly used

In 1979, PBS was reergamzed mﬁto three separ?ate'

‘national program servni:OS in an effort to provide a

~

were responsuble for producmg the ma;onty of ‘the -

programs at_1221 hours or 61 percent of the total':
American mdependent producers provided-a total of

402; or 20.2 percent of all original programs: The cost

of funding or acquiring these- -independent programs

amounted to $26.2 million, which comprised 28 per-

CS;LEN total expenditures {$92.4 million) for all pro-

s distributed by .PBS. Foréign producers were

responsible for 223 hours; or 11 percent of all pro-
gram hours and the cost of these forergn programs

was $9.25 million; or 10 percent of .the total expendi- -

tures, whereas 954 original hours of PBS-distributed -

American television programs were sold abroad for

- 'PBS Research Progmm Information Notebook Fy 1979

.’

l Figure 1o—engma| Broadcast Hours Distributed by PBS _

Fiscal Y Y-rs 19?5-5575 -
HOURS - ' _ . ] 1,995 hrs.
2000 ™ ' 1888hrs. . 1,819hrs. =
1.800 | & - 1785 hrs. ESNY R
o o a0/ ‘Cultaral * T -
1600 L ° D o (29.9%) |~ programming. -
1,600 |— . - 07.9%) . : .
N 1,367 hrs . © - (27.9%)
1,400 [ , |
i.200  (19.9% -] - - Educative and
1200 — “99%’ e ; (149%) |- Chndrems \
(26.5%) (32.3%) |- Programming
1,000 — : .' ’ (22:4%)‘ :
{32.3%)
800 |
: — N -
800 I~ (83%) | pupiic Affairs
' - faq ao 5%) (41.3%) : - P?oara’r’ri'r'rii'rig
400 L (41.3%) R , . N
566 B S ) R 7? ) — - Sports
{6.4%) (6.7%) - (8.6%) ®4%) |t 6.9%) |- p—r":g ramming
YEAR 1975 1976 1977 1978 1979 '
5 : g
28 2N
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- $25 mullion doring the same penod “Two major com-
mercial networks, ABC and CBS, ‘and motion picture
... -stodios provided the remalnlng 149 hours: of PBS dis-

trlbutod programs 2

’

_ In_the béﬁ-ﬁér. the programs distributed by PBS

,’??Y?‘??PD ‘numerous awards for distinction. These in-
clude the George:Foster Peabody Awards for WGBH-

-~ Go.to-Sleep and. Little. Rock Central High-Schadl; the -
' Dupont-Cdlumbra Awards for WGBH-TV's World In-

quests in the' Dark and the ﬂancer Agency for |nstruc-

*_tional Teievnsrons Trade O#s; KCET-TV’s Freestyle;

*KOCE-TV's Humanities. Through! the Arts and Intro-

- TV's ‘World, and WTTW-TV's Miles to Go Before We

side Europe: F-16.Sale of the Century. and WHA-TV's

An American Ism: Joe McCarthy; and the prestigious
Ohio State Awdrds for SECA's Cinematic Eye: Ban-

‘thoven's_Ninth Live ‘*A ~Gift
_creative art category; Mikha

-ducing Biology; Maryland Centemafor Public Broad-
‘casting's Tomorrow's_Families; WETA:-TV's .A Place

of Dreams; New dersey Public Television’s Atantic

' City: The Queen Takes a' Change; and Mississippi.Au-

thority for Educational Television's William Faulkner;

A Lite on Paper\ktéo received for. distinction' yere
Ancell for G:uhm% Bee- .

nikov at the White House in {

Balacine IV; Dance in America (Great Performance

8 outstandjng individual -
achievement—special event; Christmas Eve on Se- .
_same Street in outstanding children's program and

.; ) — ~ Series) in- routslan ng classncal program in the per-
T imig “ forming arts: . _ N
. e e B0 gabe2
_ o SOngmal Bfoadést Hoiirs Dsmbuted by PBS: F'scal Years 1973-79
. u”m' R T FY73a  FY74° FY 75 FY 7 Y71 _FY 78 FY 7
- “Cultural Programming_ ©_ - T a8 - 400 272 . 503 412 498 596
. Educative and Children's’ Programs W 286 315 442 491 587 491 <297
Public Attairs Programs : &7 . S04 566 735 664 737 964"
. ;- Sports e 87 ;7125 156 . 149 138
© 1. Totl S e 14,102 12157': 1,367 1854 - 1,819 1,785 -~ 1895
.. PorcentageChange: i S - , . FYsi97579 . . 4 7 FYs 1978-79
Cultural tSeeabove) ~  ~ . . . .. S e 7 . *20 %
Educative gnd children's programs 5 T <38 % - s -26.% . .
Publiéﬁffalrs programs ' o L St +T0 % LT ; +31 %
Sports - _ L L "+58 % - » .- 8%
- Total o ' o T s9% - +11.8%

. National Public Radio (NPR): National *
Intefconnectlon Semce For Radlo

Source: E”B”S”Qﬁc’m”millni’:liniénjnr Rasearch ’ . .

7 N s = D

B

»7._-.'— v,;,,,,",:,,\‘ﬂ,&,,;,, ””7:7"7 R
. .four percent.> Among three.'types of programs, as

shown in_Table 13, “specidlized audience progran

gained the most, a 107:1 percent increase; over the

> ‘ \ National PuSIiE ﬁadno is the major natnonal program previous year, ‘followed by cultural performance, a
i . produétion and interconnection _service- for public 31.7 percent, . whereas ‘information ‘programs de-
radio stations, in addition to the fepresen‘tatnon of x‘ts .creased by 11 5 percent.? (See Figure 11).
members unterests ST W " The publlc radlo satellite system for,rfnﬁterggnnegrog
Regula'r mtetponnectlon and program se[vnces . .began - full-scale’ operation in 1980 and ‘this system
‘started in early Muy. 1971 with.the premiere of ‘Al -, brings. to radio audiénces a full’ hifidelity stereo-
Things Considered.-Funded prlmarllx by CPB-and its *“ :phonic sound of high quality: Currently. four satel¢
member stations, NPR continues to operate asa prl- 2z +lite channels are used, with pIans for makrng 20 chafiky
vate, nonproflt corporation. : ~ nels available t6 each station. - -
T L Programmlng by NPR nas won numerous austmc- <
T T The’ NPR produces a vanety of national" programs )
" to meet the needs and interests of the public ‘radio
audiences. Out of a total of 2,590 hours of original staf; the;“Panama Canal Treaties. Debates” alone won
programming offered in-F¥-79; NPR produced 45:pet- ... six awards;. including the Dupont-Columbia Award, the
 cent, acquired: 23 W@DU!Q"‘ member 5!83'0"5 ‘and. .Broadcast Perceptor Award,-and_a Major Armstrong-
32 percent from ther sources, includlng free-laﬂers é@rfdﬁ Eaiscylarlng ‘Rhyﬂ)m a documghtary on the
foreign productic . thet,BQMQIB&,!nﬁ news ,59*: “~ making of “tady-Be Good”, won an Ohio State®Award;
.. vices. In FY 79] total .programs: p;oductrgn “\“Dialogues on a Tightrope”, the documentary" on
. and acquisitioncosts unteq;to $9.7 million, 5. italy, won two awards, the George Foster Pe@v
7:; and the Lowell Thomas Awards.' In addition, NPR s~
The NPBs total- origmal broadcast hours in 1979 390199,,3‘1’ Things' @BSLQQ!‘?Q,GFE, the new Morn-,
- were 2,590, :which-represent an increase.of 1.7-per- ing’ Edition, two- of the nation’s most dlstingunshed
N :-.cent over FY 78 and 34.7 percent over FY-75. Among news and informatlon programs ) .

‘“three categories.of programming; namely cultural, in- =~ - -
- formational and specialized audience programs, cul- - A

s . _

_turalperformance_.programs accounted for 30. per- -

wrdl . pertorman PrOGTaltic aLLOulliod 1ar ou. pel- 3 National Pubiic . Radio, National Publk: Radlo Annual Report,
cent information 66 percent, and specialized audience v

Fiscal 1979

.
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2.500 hrs. Total Hrs.
Soi.. 254 hrs.
- . _ Cattarak___
23@ — . . - - . - Prognm. ming
I . Y = L - (@59%) - -
~2200 b . T - . o @ '
- , _ g\ :
5&;',"7 A 3: ‘:.'f' IR _ rEA PR L. = ::,Z;\é,i:; _ o PR DR R
. et 2,078 hrs.
2000 | 1,832 hrs. :
2000 = . i9Z3hnm. :
1800 }— P . e )

NI {25.7%) (28.7%) : .
1800 [ {27.5%) ’
1'@ B , :'Lrwjiimx'm" . —
- — ’ ;- Programmi -
1200 | ©9.8%) , "

_ ' {60.8%) .
1000 N i7i.i%0 - - '
P : : (68.9%}

8o - % - (70.4%)

aoo - =3

Ww '

00 B : . — : Speciaiizes

2@ . o O33R (kL) 7 (1 7%) . o - a ecializea )

0 i _{21%) - {2T%) (1.1%) OB%) 34%) et B
© " FSCAL w75 1976 Cierr 1978 — 1979 '

T 'YEARS . L )
— . o
AUDIENCE ‘side the usuajgarea of reception. Cbnsequemly enly-. :
two . percent of the people in television householdsu
Public Television Audience ;

in March 1980, A.C. Nielsen" estrmated the Jaotentnal

‘household coverage of public television to be 90 per-

cent in the United. States. In_a January 1979 study on
awareness and viewing,? PTV channels were ascribed
as available for household reception in the local area.

The types of public television reception. were distri- -

: butedasioiioins in 1979:

Both VHF & UHF : i
VHF Only s
UHF Only | Sk
Nﬁﬁé N e

. For 7the 3 percent that were ascribed to no chan-

i nel there appeared to be no potential PTV reception.

However, some of these Yeported receiving PTV either

- by cable or through reception of a dlstam station out-

. 1. AC. Nielsen, P8S

Wﬁoport!or Wr:n 24-30‘ 1980.
zmmm.wr-ﬁmmawmw..

"-Jinuaryrm -

v that 68.2 percent of the nation's

-gram_on_public television duri
- is & 60.8 percent increase in households viewing since

were found to. riave no PTV available in their area of-

residence

‘.

“in March 1980 the A.C Nie

(52,040,000 househoids) tuned
that month.>- This

November 1973, Figure 12 shows the monthly cumes
or reach of public television since November 1973. -:

- In March 1980; the size of the publiic television audi- .
ence was at an all-time high, having increased .con- .

srstentiy since March 1975

n Company estimated .
alevision households

Ove?\ this same. penod the PTV - viewirig during-
prime time- was relatively stable until-March 1976. As"

. Figure* 13 shows, the monthly cumes and the average .

number. of minutes viewed by PTV_households during

E prime time have increased since 1975, reaching 50.5 .

. percent of the US television housaholds in March

R

1980 . RN

32 KCZ 8 Company., NTI March 1§§U

~;'

3‘

at least one pro- - _
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Flguu 12—Trend of llomﬂy Cnmn lldjnﬁnc Tﬂcciiﬁ ol
] . PTV Viewing HW 197340 %
: _ 65.9% 52.,040°
- 832% _ 49 700
’ . —80.1% 46,070°
. 55.2% 42,790°
e W% 45 2% 38.420°
32,370 33,360° 33,700 :
—— ,7>, — - _ (
492 491 - 454 - 499:° 453 - 435 547 S65 .
oL - 7
NOV 73 - NOV74 MARCH 75. MARCH 76 MARCH 78 MARCH 77 MARCH 79 MARCH 80 -

CUMInOQ&Do!bouunolaL,,,,_,,' I
*"Data for March 1973.06 1974mnouvllllbh _

Source AC. at for CPB/PBS

3

&

‘Households Reached

lndox Special A . -
i 5
3
. Table13 )
. Ongmal Bfoadcast Hours Distributed by NPR: Fiscal Yars 1 975-79 -
Hours: FY 75 Fr 76 {;- Y7’ FY 79
Cultural Programs. _ 5285 496.6 617:0 928.9
Informational Programs 1,354.3 1,372.8 * : 14324 = . 15738
- Specidlized Audience Programs - — 94 i ‘49 ¢, T . .8786
Instructions Programs _ = . 401 — 529 235 o -
Total Hours S . . '2.590 3
_Percentage Change: » FYs 1975-79 .- F‘?s 1978-79
Cultural (See above) Tt 34.7% + 31.7%
Information Programs “+ 16.2% - “115%
- Specialized Audio Programs +8319 +107.1%
- (1976-79) a
Instructional Programs .- = 619, L~
_ : _ B % ) " (1975-78) , , -
Total - . E + 34.7% ) ST A%
Source:' NPR Annual Report. Fiscal 1979 , . R -
L 3
s ' N '

Average weeklx vnewmg

and prime time have also increased s;gnif' wmiy As
Tabie 14 shows, total (accumulated audience) nay
viewing during the average week increased from 31,4 .

. percent to 46.1 percent of total’ households between ;.
March 1979 and March 1980, while prime time viewing

increased from 16.8 percent to 26.2 percent during

the -same’ period. Wee!sty average viewing minutes

pe PTV household ranged from 178 16, 198 weekly, .

six-years: for total day viewing these viewing minutes
per-PTV-household: ranged from 178 to 198 -weekly

while, for prime time, these ranged from 93 minutes -
to 120 minutes. The March 1979 figures were the
largest for both total and prime time view:ng with 198
and 120 mlnutes, respectxvely g

: -
Table 15 gnves the demograph:c make-up of the
PTV viewing- households, according. to A.C. Nielsen

estimates, for March 1980; for selected characteris— :

tics. The table shows that. ~ ~ ~

e More than half of the-PTV households (58 percent) o

“. had an annual income of $15,000 or mare;..

~".® PTV households were most likely to be in the North-

--gast (28 percent) and Séiith (24 percent); -

® Almost two out of five- (39 percent) .of the PTV house-

holds were headed- by -someona with one or more

- years of coliege; while more than one-quarter (27
percent). of the: household heads had less than a hugh -

school education: . .
e PTV households were more -likely not'to have chil-

dren (55 peroent) than to have chlldran L45 percem)

L e EY



P * Table1s . 4
PTV Viewing—Average Woek 3 )
' March 1975-1980 ‘
) o , (Weekly Cumes’) '
’ : TOTAL DAY o
- _ o : o . Minutes o
. Aversge waek ’ - . CUME Per N
; : b (000) HH B PTV HH
P ;:erch—ﬂﬂﬂ - ‘_35,370 co e e '_184"”’ "?’f’i(';
- March 1979 33,733 198 R
‘ March 1978 3 . _ 29,820 187 g
March 1972 |7 - ' . 21,550 .. 178
March 1976 37.4 ' C © 26080 .- - ., 185
March 1975 31.4 21,510 _ v 128 s
. _ \ PRIME TIME N '
- - L ‘ L . Minutes '
Average Week . CUME - : i Per
. B Percent i (0OO)MH. . - _ _ _ PIVHA
March 1980 . %62 3. _ . 19,990 : 103
March 1979 ) .87 v - 10,150 120
March 1978 v 224 Do © 16,330 ; : 103
March 1977 - 19.9 : 14,170 106 -
March 1976 <19.0 : - 13,220 : ( 197 =
March 1975 2 16.8 : < 11,510 T Coa . . 83 .
*March 24-30, 1980 , Cy
Source: A.C. Nielsen Co. . S 3 2 o
oo T Table1s. '
‘ Selected Chafacteristics of/PTV Audience
March 1980
Charactetistics : ; Percent of Total .
= TV Households
Race - ' _ .
—== ‘White 89, ' 88 N
Non-white. : 11 ’ 12 :
" Annual Family Income - . _ -
. less than $10,000 d 25 . 32,
$10;000-15,000 : . 17 - 16
$15,000+ - . ’ 58 - . 52
- $20,000+ x ooa 11, 36
Geographical Area ~ T . -
Nox . s 28 . 24
. 13 A I
Ini .18 7
- 24 ; 27 .
17 , 6.
g ) = . . e .
' Lessthanfour yearshiqh Sehool 27 - 33
- high school. 35 . 34
onaormoroyearsofcolloge 39 33"
_Have'children in househoid ;) 45 R 41
12-17 yrs. > 21 1 20
&11yrs. - 22 20
less than 6 yrs. 21 18
o . .55 - : 59
<+ Source: A.C.Nieisen, NTi Analysis for March 1980, . * .
RS . T Table 16 __ : .
- Vleeldy Audience for Qfs;g@lm‘ed Radio Stahons:
. — ) * . 1973,1976 and 1579 | .
AR : Aprﬂniii : April/May April/May
Age Group '~ _ ool 1978 : 1979 _
Men 18+ 1,064,600 . 1,668,800 2,495,600
Women 18+ . . 1,161,800 - 1,544,200 2,246,600
Adults 18-34 - ‘1,726,600 ; = .4 1182200 . 1,751,300
- 3584 980300 ) ) 1,400,300 o 2,112,800
- Yotal i3+ 2.374100 - - 3,359,500 . 4,932,000
' Atbmw. mwmmaummrarcpa-amsﬁm 197:{ 1978 and 1975, o _ L ,
o ] 2 54 - . R - ; o
B o -y s - i . -~ " yeN

Aruitoxt provided by Eic:
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_30.5%__ Percent U.S, TV

)

o —— . - __28.0% 38,530° | Househoids Reached
Figure l;)—‘l’tuhd ot hivnthly Cymu and Average Telocasts . A4.0% . 3s, 750 3 i
. ot TV Vielwing Hooseholds during Prime Time, 1973-80 0.4 32.080°
LT i - - A%
! - . [2800° :
' . . : : 35.5%
: sk . _shew [2am07] -
21.710° —30:2% [ 22330° - B
20.820° N .
. . F
‘ k)
| ver 1162 e 248 214 209 256 241 C:”"‘“ _M“’""‘ .
» - A N . .
] & o
14 ]
NOV 73°* _NOV 74°+ MARCH 75 MARCH 76 - MARCH 77 MARCH 78 MARCH 79 MARCH 80

Cumun nmlol housenhoida

Ivlll.b‘.

How does the dlstnbutlon of PTV households cbm-
pare with that of the total U.S. television households?

* Table 15 points out more similarities than dlﬂerences

- except in the "extreme” categories. F ranstance PTV

households were somewhat more like ly to make more

than- $15,000, to_have one or -more 'years of college,
-and to_have. children than were*the total TV house-

: .-~ holds: Racial and gaographlc distribution; " however;

Q

E

Aruitoxt provided by Eic:

17.) . .

RIC

were similar for both ' groups. The : percentage .ot

* households with an income of $10,000-15,000 and with
a high school education were the same for PTV and

total TV households .

e

+

 Pubiic ﬁadio’ Audience (Listeners)

According to CPB estimates. public radio reached

about, 68: percent of the American’ population in

1979. _ Estimates based on the April/May 1979 Arbi- -
“tron -Radio’ Survey.: over. 4.9. million people’ among
. persons 12 years of age and! -older tune-in public ra-
dio_during an_average week. Fhis indicates-that listen-

ership more than doubled since "1973, when the pub-

" lic radio. aud:ence data was flrst documented by the

panson between 1973 1976 and 1979 of the esta-

mated weekly tune-in sex and age categories: -
The Roper organization conducts a series of. nation-

ﬁroadcastmg Act of 1967 and reiterated in 1978 by -

.,

- msrnucnomueoucnﬂonn

CSERVICES. ~ - -

All public telev:sLon and rad:o llcensees share lm- :

plicitly in the educational mission of the Corporatlon

" for Public Broadcasting, first expressed in the Public

* ‘'the _reauthorization legislation, “to encourage growth: .
and development of public radio and television -. -°

broadcasting, including. the use of such media for
instructional, educational and cultural”

Some licensees, especially school board and state
agency licensees and unrversnty llcensees.,have

_ 'specmc instructional mlsslons.ln their charters. Others

wide surveys on socio-economic ‘and, demographic . .

characteristics of public radio listeners; in ‘addition to " -

~ondary - educational .

de“instructional services to local and state edu-

'catlonal ‘authorities on a paid contract basis.

For years many public television stations have reg-

ularly provided instructional programs: and support' :
services for use by elementary and secondary schools 0

S the nat:on Serv:ces at the post-secondary

acro

level than - elementary and secondary level serwces.‘
Publ:c radnos* lnstruchonaf and educatlonal serv:ces

focused on the post-secondary educat:on level:

Increased interest is evident in: -1980:- for post-sec- _

ondary educational services and the use of non-:

broadcast d:stnbutnon at all mstmct:onal levels Many

their broadcast areas. And at least ﬁve post-sec-

telecommunitations:  projects

. are in various staga of development at present -

the Arbitron radio audience survey. Table 17 presents ™"

these ' characteristics of the public radio audience
based on_claimed listening (ever/listened; listened
during past seven days, and listened.regularly each
week) by Roper . respondents . The percentages shown
represent the percent of tune—m cliamed within each
demographic, socio-economic group: _it. reveals in
general, that proportxonatey persons of h:gher socio- -

economic status, male and white more often tune-in

* public: radio. For instance, in.the ever-listened cate-

gory, oollege—educated listeners tuned in public radio

more offen™(28.7 percent) than those with grade
school _education {13.2 percent), male listeners {23.3-

" percent) vs. femate listenersy(18.4 percent); and white
(218 percent) vs. blai:k (13 4 percent). (See Table.

- . . . -

o/

‘

/

3

5

" The Annenberg Project-{CPB); the National University

Corisortidm (Maryland); the American Open Unlversnty

(Nebraska); PTV-3's Adult Learner Service (PBS); and
an NPR project to develop new courses for colleges
and ‘adult learniers. All point toward increased. ser-

vices ‘for_adutt learners throijgh publlc television and
radio stations... .

Progress is being made in the use of non-broad-'

.cast distribution technologies for formal and informal

education. Subchannel Communications Authorizgtion
{SCA) was being used by radio stations; with a. major

i~

assistance from NPR, to serve handicapped popula-’

‘tions: Two public television stations; WETA-TV and:-
. 'KCET-TV, weré conducting studies on the use of tele-

text systerns for the transmission of formal and | infor-

mal educational materials. The number of public tele-

vision -stations making their regular instructional

Qo
el

Y

_purposes.” -

.
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o _programs available in non- broadcast formats con-' :
 tinued o grow. :

: 'Fhis ctipter provides mformatuon on the utullzatuon,

of instructional/educational services provided - by
- public television stations and by CPB-qualified pubhc ]
radio stations since 1975. The data were gathered in ”

several studies conducted by CPB
“In those studnes.L mstructuonal/educatlonal services

(klementary

are categonzed as follows: -
{1)_K-12; i.e., kindergarten'to: 12th grade
and. secondary school students); (2) ‘post-setondary

formal (coliege setting; for credit) (3). post-secondary
informal (adult learning, not for credit); and {4) pro-

_ tessional in-service (job or career related; -usually for
" 'some kind of credlt or to meet; licensmg/certnfnoatlon'

-requlrements)

_tele,vtsnon AN

The kinds of servnces prov:ded by’ televusnon differ
sommewhat from those-provided by radio, thiis each

medium is discussed separately. Four aspects of each

medium are considered, namely:: programming, sup-

port services and personnel, physical _faeilit_nes...and

- use.of the medlqm

the educatnonalhnstructlonal

Before describifig.

. services pravided; it is~helpful to understand tHe fi- -

nancing of those servnces Data\are only avanlable for

=

In_ 1978, 137 licensees  received’ a _total -

provided..That amounted to 14 percent of -the total
budgets for those. stations._They. gerierated an ad-

ditional $11,350,000 for their post-secondary service.

Most of the income came from state and local gov-

. ernmental ‘agencies. including Departments of Educa-

tion; School Boards and tax-supported tolleges and

universutres o
At the . same tlme, it cost 13{ Jqognsees

$Z7 658,000 tg provide the K-12  services (15 percent of

“the station  budgets) ‘and $10,522,000 to provide the

: post-secondary services: Greatest expenditures were

in the areas of program transmission, salaries for in-

and productlon and. acqulsi

structional personnel;

- tion of mstruct:onal programs

H
INSTRDCTIONKUEDUCKTIONIL TELEVISIUN

(l/ ETV)

Prog 9. 7to a 1978-79 studyl 149 of
the 159 (94 percent) licensees responding to the sur-

vey mdlcated that they broadcast some instructional/
educational programs during 1978-1979. Figure 15

- shows the kinds .of instructional/educational pro-

grams broadcast by the licensees.
In 1978-79, more than 1 000 K-12 mstructlonal se-

-ries were broadcast on one or more publiic television
““stations. Orne' hundred-thirty-seven of those series

- were broadcast by ten or more licensees:

Thrée curriculum areas stood out_among the 137

series: socnal sc:ences (18 percent) the sclenees (16

- than five Ilcensees

~of
| $47,661,000 for' the K-12 instrictional services they

-

percent) and reading and wntmg {10_percent). Sev-
enty-one percent of the series were intended- for
_grades K-6; the other 29 percent for grades seven and
above
' More than half.(52 percent} of the

broadcast by 11 to 30 licensees. Onl

series were
nine_percent -
66 licencees

were carried by more than 70 of th

whnch existed ét?th?tume of this study.

There was o _single dominant prodix

’mstructlonal series.. in fact, more than h per-
cent) of thg,senes were produced by _organizations

which have only one or two séries on the list of 137.

On _the distribution side; however; the AgenCy for In-
structlonal Television. dominated with 28 _percent of

the series: But another 23 percent of the K-12 series

were_distributed by 25 other distributors ‘who were
. usually ‘also the producers of the series.

_ This survey found_af least 268 . post-secondary se-r
‘ries broadcast in 1978-79. One hundred sixtyXXhree- '

(61 percent) ‘of the series were intended as formal

educational offetings; 5018 percent) were intended
as informﬁl series; 55 (21 percent) were. professional
_in-service series. Afmast. haif were carried by only

. one Iice,nsee Qnly. 20 percent were carned by more -

) Aswrththe K-12 series; great arnatnon in curnculum
' areds- was observed. LeadtngAgreas included: educa-

_tion "(15. percent), the” social’ sciences {13 _percent),

thearts (12 percent) and thesciences (9 ‘percent)
No one orgemzatnon or group dommated the pro-"-

duction _of post-secondary instructional/educational
series. The six leading producers had an average of

10 to 15 series sach.but 45 percent of the series (120

series) were distributed by 75 organlzatlons
tikewuse. no single organrzatlon or group dom-

Istributors verage of ten to
sixteen seneseech mostly theirown series (with the
.exception of PBS).. _Eighty-three of the series (31 per-

ning” leadgng distributors habe a

cent) are dustnbuted by 53 dlstributors ;

Data from a 1979
ro-v

_ Support Semeee and, Personnel

survey show that at the k-12 Ievel 131 Ilcensm

_ reported hang part-time persons to .operate their

~K-12 services: In all, 124 licensess reported a total of
‘463 persons providing K-12 services. in adgition; 209
persons from related organizations {(such- as the State

Department of ‘Education) asscstqd in, prowdmg K-12

mstructlonal servnces A .
"One hurids twertty-two licenisees - estimated tiiat
they provided“an aggregate total of 715,000 individual

' series’ te@cMers*guides and 337,000 composite teach- -

er guides {i:

H several series in a single- guide) One

_hundred twenwithree of the licensees which had T

‘ . ,F'ﬂl-lfe,,]i, S
lnstmctuonaleducatuonal Television Programmlng. 1978-79

© K-120nly

Both'K-12 and- o
- Post- Seoondary

T« . PostSecondary Only

,.121'uc6h§a'?sﬂ R, !‘;t E
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12 series lnvolved non-llcensee statt in progam selec-

tion_decisions: Thjs: is done mainly through direct sur-
veys of teaghers. One hundred fifteen also involved

non-licensee staff in program-schedullng decisions.
Lioensees report

reported broadcast:ng 448 :
(eg.; gar enlng,

are varied: 104- lice
informal post-secondary series;
yoga, sketching); 107 llcensees reported
formal post-secondary series in conjunction_with 875

- colleges and universities. Licensee personnel estimat-

ed that. those courses enrolled a total ot 51 000 stu-

" series were broadcast by 54 licensees in 19781979
*."enrolling an estimated total of 52,000 students. -

7777777 In the case of instructional/educational
television, - facilities may be examined ording to
transmission apabllutues and by receptlon abilities.

Besides transmitting K-12 mstructlonal/eduoetlonal ’

programs over the air, 88 public television lncensees

made them available through alternatlve means; e:g:,

via local cable systems or through v:deotape]v:deo
oassette dlstributnon

vision station for their instructional programm:ng

"However, 37 percent of all teachers {71 percént un.

high schools) rely on videotape regorders, whereas 26
percent rely on commercial television stations. Anoth-
er 15 percent rely on cable television systems.

Uses. Accocdmg to the TV Utilization Study _con-
ducted in 1977 by CPB’s Office of Educational Activ-

ities and the.National Center for Education Statistics

. {NCES), -approximately 945,000 teachers used tele-

vision for instructional purposes in their classrooms

in 1976-1977. Seven hundred and twenty-seven thou- "
sand (32 percent of :2.28 million teachers in the na-

tion) teachers were estimated to have used it regularly
(i.e., at least thr

least one series), providlng an estimated 15 mlllion
students with a regular portion of their instructional
programs via_ television. Furthermiore, 58 percent of

" the regular users indicated that they uSed two or

more series.

The first phase of a comparable study ot the use
of radio and television 8t the post-secondary level,
conducted jn 1979 by CPB and NCES in conjunction

with national higher education associations, ‘found
“that 71 percént of the 2,993 colleges and universities
surve; made some use of television: 61 percent
used TV for instruction and ten percent used TV for
non-instructional purposes such as promotion,

cruitment and staff. development. Seven hundred
thirty-five colleges {25 percent) offered a total of
6,884 courses over television, enrolling & total of
498, 000 students in those courses While a few col-.

.

their post-seconda[y efforts

ing 380

re-

. ]

leges made extensive use of TV the most common

‘experience was for a college to offer a single course
over television and enroll 20 students in that course.

The greatest use of télevns:on is in publ:c tour-year
colleges. Those institutions tended to use more cam-
_pus closeo. ciréuit television than broadcast over

public or commercial TV stations. Two-year colleges
tended to Use public television stations more exten- .

sively than any other type of TV outlet

On-campus instructional uses of telev:snon were -
about three times as prevalent as off-campus instruc-

t:onal uses and cred:t uses were t:ve times as com-

proportionately more of thenr effort to- off-campus m-

structional uses than tour-year colleges::

Major barriers to the use of telévision for instruc-
tion at some_colleges are: lack of adequate institu-
tional support; lack of available courses which meet ;
the académic needs and standards of the institutions;
and lack .ot faculty support for . the use of telev:s:on R
for. lnstructlon e Tt TR

S

|NsrnueT|6NAueoucAT|0NAt RAolouiER) .

;nd:cated that 78 of 202 (39 percent) public radio sta-"
tions: broadcast instructional/educdtional program-
ming during 1978-1979. Ten stations *broadcast orily +

K-12 series, 53 stations broadcast only post-sec- -

ondary. and 15 stations broadcast -both K-12 and

post-secondary series. Most used main cnannel for
‘instructional/educational_series. Seven statlons lndl-
cated the use of SCA facilities.

Seventeen stations produced as well as broadcast
K-172 instructional series—510 programs in 29 series.

Most programs were produced for students in grades™-

four, six and nine and most frequently in the area of

language arts. Stations estimated servmg 12 ‘mittion
K-12 students i /

post-secondary serv:ces in- 1978-79

. @ 32 broadcast gntgl;naflfadult educat:on series ‘ -
@ 28 broadcast formal series . .
o9 broadcast in-service series. - .

“In a separate. but related study wnduoted in the

tall ot 1978 165-’1 lnstructtonal radio seues were tound

and social sciences (25 percent of all ser:es)
. Twenty-n:ne organizations were respons:ble tor '

producnng the 165 serles. but slx producers alone ac-

: - ,,Fiﬁiii‘!!J!,,,,,
L . ImctlonaVEduatlonil RadlouProgrammmg, 1978079
K12 ;
: - : - Both’K-12 and: - : )
. n Post-Secondary - , : -
. . L__10Stations - — , S P R
P e S | Post-Secondary Only

LR : -7 sastations] -

Aruitoxt provided by Eic:
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used their K-12- rad:o series in 1978-79

sota (23 perceht 'WBEZ, Chlmgo (15 percent);
WVWC, Buckhannon, W.-Va. (8 percent); KLMW, War-
rensburg (7 percent); WNYE, New, York (6 percent)

KBPS; Portland (5 percent):

Most mstrqctlonal/educatlonal radio series are dis-
tributed directly by the producing organlzatron (63
percent) or by NPR (26 percent),

- _ Support Services and Personnel. The 1979 survey '

_data showed that at: the. K-12 -level, 25. publlc radio -
licensees - provided mstructnonal/feﬁdugaftifonalm ‘pro-
gramming:. Only 21.of those 25; however; provided
. complete data for further analyses. Seven of the 21
nag tuli-time instructional personnet on their staffs.
Twelve stations had other part-time educational staff .

members and 14 had access. to educational statf of

ather-agencies (e:g:; state or local Bepartment of
Education).

There were 28 full-tlme K-12 educatlonal staff
_ memibers at the. 21 stations assistéd by 58 educational

S ’staﬂ members at related organizations: Thirteen sta-

‘tions had 13 fuli-time_post-secondary employees and

. 22 part-time ‘post-secondary employees, for a total

of 35 post-secondary employees at the stations.,

~ Of the. 21 stations providing -fill data; 16 provnded

- utilization. services to the schools, |nclud|ng providing

+ 23,150 gundes to the.estimated 60,000 teachers who

;\

| Faciities. Mam channel. broadcast is stxll the prnmary
distribution mode for instructional’educational radio

series: In 1979 all 21 statlons whlch prowded K-12 .

statlori used SCA in addltlon to maln channel
Almost ali_ ot the “licensees - provndnng post-sec-

ondary seties used main channel. Seven used ‘sub-
channel_{four _in addition to_main channel; and three

exclu§wely). One used audlo cassette m addition to

main channel.’ . . e

Ka

the elementary/secondary (K-12) level,
‘there are no nationwide estimat f the extent to
* which radio is, used in the schools. fxose data will be

available in 1981: = -

In the 1978-1979 study, \the 21 statlons providing
K-12 services were asked to estimate their potential
audiences (i.e. rumber of teachers and students in

EM PLOYMENT
Employment ol PTV and Radro Llcensees

danuary 1980. Female employm achunted for 4 223

or 37.2 percent, up from 35.9 percent it 1979; where-

" ‘cent, .representing an increase from 13.8 percent in

o

.for women and minorities was substantially

1979. F'gure 17 shows that the comb:ned ‘emplo

increased -over the past six years. The employment

pattern in this figure indicates that the rate of growth

greater

than the rate of growth of total empioyment over the
past six year period.

_In addition to fuli-time employees _public broad-

castlng llcensea employed a Substantual number of

,,lrcensees ‘reported. 13@8 part-trme employees in

‘as minority employees numbered 1,647 or 145 per= -

- 1979; the latest year for which the data are avail- .
T ab!e .

: by public television licensees as full-time employees;

Employrnent of Public Televrslon I;lcensees

As of January 198() -9, 269 workers were employed

in the United States, according to a CPB preliminary

;estnmate (See Fi Figure 18.) e
As ‘shown in Figure: 18, female workers comprrsed .

38 percent (i.e.; 3,527 workers) of total employees,

':nwhereas ‘minority - _workers comprlsed 15 -percent

. 1979 are presented in the figure which indicated that
.the - representation of women and mmorltu&s has

1,396 workers) The . comparable statistics for

(Le

improved slightly. in 1980. over the previaus year:
- This improvement is visible in ‘the professional job

category: However, women and mlnormes are still

‘ namely support category. while. they are under-

their listening areas) and the actual numbers of teach-

"« ers and ‘students who used their serwce Fewer than

50 percent. were able ‘to brovide these estimates:

R Based on the estlmates of those who provuded mfor-

used mstructlonal in 1978-79 This  figure:
represented approximately 28 percent of .all the. stu-
dents ‘in_ the listpning areas of those stations which
broadcast K-12 thstructional/educational series.

At the. post-secondary “level; 52 stations. reported
that the 54 tormal courses which they broadcast gen-

erated -approximately 8, 762 enroliments in 54 institu-

 tions of higher education and the 11 _in-service series

-"generated 324 enroliments. Six stations reported a

total of 12 _series :which were audience |nteract|ve

contalmng, for lnstance calL-ln segments. : .
/

" ..

represehted in offlclal/ management category

&

. Table 18
Full-time Employees of Public Televusnon

- and Radio Licensees: United States

1972-1980 . Igt
Public Television Licensees: _ .
No.of ‘Percent Percent
Year " Employees ° Female ~  Minority
1972 5734 " 21.5% _9.6%
1974 6,763 297 112
1976 7,560 < 325 121 )
1978 8,467 352 . A3 g h
Public Radio Licensees: .
o No. of Percent . Percent
1972 840 Y 23.0%: 7.0%
{1974 1,140 25.7F 8.6
. 1976 - 1,536 29.3 9.3
1978 1.818° 311 . 121
"1980 2;088 N 33.7 12.1-

[
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Elnpbymcm of Publie Radio l;m

The number of full-time employees of public radio

Stations have increased remarkably from 840 in 1972
10-2,068 in 1980, representing an incre ot 143 per-
cent during the period.. The representat eq of women .
and minorities has vlsibly improved during the period

- (See Table 18. )

1
e

Flgure 19 shows employment in radio statfbns by .

major job categories and. by female and minority em-
ployees for 19798 and. 1980, The representation of
women and minorities in most job categories: re-
mained virtually at the same level for these two years.

 As was the case for television, women and minority .

employees - were -still. heavily._concentrated_ in the

loWest ;ob category in January 1980.;

o
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TOTAL, " '
EMPLOYEES  © . ..

MINORITY

-~
©

 OFFICIALS & MANAGERS
ALL'EMPLOYEES
FEMALE . - .. .
~ MINORITY - -
OFFICIALS ~
ALL EMPLOYEES"
FEMALE
MINORITY .
. MANAGERS
" ALL EMPLOYEES
" MINORITY -
PROFESSIONAL *
- AL EMPLOYEES
FEMALE

- MINORITY

© TECHNICAL

, ALL EPLOYEES

.~ FEMALE .
MINORITY

- SUPPORT
ALL EMPLOYEES
FEMALE -
MINORITY

TRAINEES
_ALLEMPLOYEES. - . *
~ FEMALE '

i - MINORITY

-

Pianning and Analysis CPB

- sgurce:

P

ERIC

Aruitoxt provided by Eic:

100% (.074)
37% (3.318) -

14% (1.289)

100% (1.799)

30% (536)
5% (98)

100% (774)
18% (117

4% (28)

100% (1,025
41% (419)
7% (70)

3% 78)

12% (357)

* 100% (2,512)

* 17% (415)

13% (321)

- 100% (1572)
© B0% (1,253)

27% (417)

100% (233)
59% (13)
_- %1% (98]

- JANUARYV.1878 . - . -

| ™ © 100% (9.269)

- 38% (3.527)

.

j' o oo Lné%u,sssj }

i

1100% (1,822)-

|

30% (540)

6% (117)

13

C . 100% (788)

| 17T% (136)

S A% 3s)

160% (1,034)

100% (2.972)

. -38%(1,123)
- 13% (375)

" 100% (2.659)

17% (455)

14% (363) .

* 100% (1.618)
| -80% (1.289)

L

- 27% (439)

$9% (120) -
§2% (102) -

W
N

JANUARY 1880
{
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TOTAL . - .
EMPLOYEES -~
. FEMALE *
“"MINORITY . -’
2

’ omcmcs & MKNKGERS

e

FEMALE
_ MINORITY

_*' . ALCEMPLOYEES . . -

100‘/- (1919)

- 3% (632
12% (224)

25% (193)
7% (53)

.7 20% (78).

4% (18]

' ﬁmﬁ ’ : : o IR
Full~TnmEmploymolPubllc ﬁi&i&i&é&ﬁi&é ‘- o g T
1979-1950 A AR \
aniary 1979 -
1 ER 34%(696) R : ‘ .
| : ’ i§% (251) ST
: . e
‘ s ’ 7 <} o ~ ’
. : ] '160%(8’5’2) RN 1
=1 26'/-(223) I - ;
- o 7 s g 7./.(57) . . .. )
R : SN TN
— R BARANL S L
] 00% 420 | - |
- , o 2% "<
= L T 6% (23) T ¢
o~

s . ) o -
: .OFFICIALS,
. ALLEMPLOYEES wosc (392)
. “1. FEMALE
_" ; ; MINORﬂ'Y
< - MANKGERS

" FEMALE

I v MINORITY

PROFESSIONAL . *
ALL EMPLOYEES =
FEMALE -

©° MINORITY

TECHNICAE

ALL EMPLOYEES
. FEMALE
. MINORITY

supponr _
ALL EMPLOYEES '
- FEMALE

~ MINORITY

rntinieegﬁ L

- ‘ALL EMPLOYEES

* FEMALE -
. MINORITY

. Source: Planning and Anaiyaia cPB.

Q . ’

ERIC

+

ALL EMPLOYEES _100% (385)

30% (114)
10% (37)

 100% (691) -

31% (217)
13% (87)

100‘/.7(226)

2'0% (46)

8‘/(17) ‘

100% “‘5?
90% (129) |

23% (33)

100% (79) -
59% W47) |
. 43%(34) |

30%(131)

8% (34)

i

100% (739) [

32% (239) |

-:14% (100)

] 100% (256) [

T e

. ’ i ’ *
— T 100% 144 .
L ST B L) B — 1.

o b -
100% 7). [

L] - .

51%(39)"

45% (35) |
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il

ot items donated by mdividuel?fﬁrgemzetuons in order
to raise tunds tor television or radio operatnons
\

BROADCAST HOURs—Hours.trensmmed by puenc ocoad- .

. casters during a given fiscal y year _ o

BRQIDCISTEﬂ—Organlzatuon(s) responsible for a ";n'g"ie
schedule .of pfograms. Such schedules can.be broadcast

by one ‘or more stations; but a snngle schedule describes a
s:ngle broadcaster .. L

ctPtht EXPENDITURE—Expendrtures for land;- buuldmgs

machinery, equipment, facilities, hardware, automatic- equip-

“ ment; and significant improvements to major items of pro-

. -party and squipment. Does not in¢lude operetmg expenses

Q

E

Aruitoxt provided by Eic:

(See Operatlng Expenditures)

noncommercual tel on; -sponsored by the- t;arnegne Cor- -
poration of the Commission and its report, P-Public Televi-
sion: A Program for Action” (published in 1967) brought
about the passage of the 1967- Puohc Broadcastnng Act.

CARNEGIE COMMISSION OU THE FUTURE-'OF PUBLIC

BROADCASTING—A Commission. established ta undértake
an_evaluation .of the present public'b

" future of public broadcasting, “A Publlc Trusts: .Was pub-
lishedin 1979. = .

NS

CPB-QUALIFIED PUBLIC RADIO STKTION—A,noncom-"

roadcasting . system. o
. an@ to_recommend the future of public broadcastind-by -
" the Carnegie. Corporatlon in 1977. its recommendation of the .

merciat station that meets mnnlmum criteria qualifying for. |

tull-service stations. . : . g

Major criteria are: . R =
.'=—=Transmitter power to prov:de a prlmary signal to the

gi.-

communlty of licensees;

- —Minimum of_five tull-time - professnonal radio staff - em—
‘ployed on a 12-month basis;

—Minimum operatlonal schedule of 18 hours per day.
365 days per year .

$90

and\one separate control room;

e

'—Program schedule intendgd for the general public_ and

CUHE—The totel number. (or percent) of duﬂerent '

hiolds that viewed any episode of ‘a series, or a specc

mustﬂbe of an educetnanformetuonel and eultural

..~GRAM (PTFP)—Formerly Ddpartment of
- and Welfarg's Educational Broadcast Facilities Program

[

, 000.in FY 197 .,This amount is adjusted upward each -
«-» - year by an inflation tactor of $5,000;"

‘—Minimum of one adequately equipped productlon studxo ~ .-_:

- gram, for at least five minutes. during the indicated time pe- f

rlod Thls is synonymous wlth reech or penetretton and

demograph:c group, : such .as total  U.S.- households

- white houssholds;, Ynales; etc. For example, if. the cumefor a

specific -program is 8.5 for one month, that ‘means that 8.5

percent of the total" television households vnewed the pro-
gram at least once during that month

DISTRIBUTOR—Orgamzetlon that dlstrlbutes e partloular
program

EHPtOYMENT—Number of full-tlme radio or teIevnsuon
station omployees on the payroli‘as of January 1979 and

~ than the Federal mlnlmum hourly wage L -
RIC | =

sigf

_' racial. or _ethnic _backgrounds: - black;: Hisp

"of educational broadca
- administered by the Nati
- mation Admnnlstration (NTIA) of the Depaf’tment of Com-

;ﬁoﬁééﬁolos, USING TELEVISION (HUT)—The teievision
" households U ing

levision during .a given. time. period,
pcentage of ak television households in

expressed asia

. the survey_area.. For) instance, it HUT is 64, then 64 per-  ,

cent of the television households had the telewsnon sat on.

INCOIIE—AII soprces of money and dollar values of in-

directZin-kind support réceived or entered in the books as.

. recelvable in the current repomng year.

A SJ'RUCTIONAI. Pnoanmumo—Programmmg de-
for-a group with specific objectives, such_as current
physicians or- mstructlon in

diagnostic techniques for

'readlng, for formal use.

LICENSEE—Organtzation that hoids one or more Ilcenses

to operate publlc ™V and/or radio stations.

mnonrrv EEPI:Q!EEEEmponees with the  following
ic, American

Indian; or Aslan/Pagific: Because the term Iminority”” has .

ditferent meanings in the outiying areas, Sich as Puerto

Rico, data_on minority employees trom outIying areas were

excluded l;om minority counts.in this report.
G Ekpsnolrunsgactuai costs

,,,,,,,,,,,,,,,,,,,,,, of opgratlons

of the individual station; network; or center. Included are -
expenditures for salarigs, routine repairs and maintenance,

ancy of less_than two to three years. Not included
iation, capital expenditures, repayment of loans,

nopey, ailocatnon of money to reserve funds.

i ‘PENET ATION—Synonymous with cume
:EUBI;IC,,IEI;ECOMMUNLCATIONS EACITIES PRO-

ealth, Education,

(EEFP) This program provides financial assistance based on
Federal matching grants for constructlon and, lmprovement
faciiities.™. This

al Telecomnignications and Infor-

merce . . t

.

REVENUES—Synonymous with income: See lncome _

RtTING—The slze ot the audlenoe. n terms of households;
“hotds within the Survey area. For_instance, if .a program
receives a_4 rating, it means that four. percent ‘of the totel

expressed as'a perceniage of the total number’ of house- "

number of TV households Jiewed the program. .

SHARE—The percentage of: the total viewing households

tuned to a partlcuiar station (Flating/HUT Share)

cludnng state colleges and universities

STATION—Unit that trensmits a single public TV and/or
radio slgnal on- é single channel with a set of; |dentlfying call

letters. Do

suescmesns (INCOME)—Monies recetved( as” member-

" ship .fees pledged by Indlvnduals for the squort of station,

operatlons S . e

SUPPORT ORGANIZATION—PubIlc ‘broadcasting organi-
zations other than public_ television and public radlo li<

- censees a@nd’stations {e:g., CPB, PBS, NPR, etc.) .

TARGET AUDIENCE-,—Audience that represents a particu-

lar group; such as women; blacks; the handicapped, etc.

ypendable supplies and materials, and’ items with a -

s - program 'is now -

.

B

K¢
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“ Appendix B, ram1 . ST

" Incbme ol PTV Stations B; Source and ‘State

. T Aggngate United States Fiscal Year 1979
: ‘*’IlnmiaocuﬂlrJhtulIldiﬁii

STATE . NO.  Totap
s . 8 INCORE ]
1 ' 1 670250 i s737210
"2 ALASPA 8§ 8331787 ©. "312e513
3 AR120MA .2 {90698 ?;exgss
) 1 N 1e79768 1668933
s¢ 11 48337596  2181323%
3 to Ounuu 2 - 29%38%.. - 1501229
7 ton~Lc11c07, 2 381698 lssezo~
8 DELAMARE o o
9 DIS. OF COLUmA1A 1 10283957 ,~125~37
10 FL N 9 20534393 12270693
-11 3 891as00 78%8931
12 HAWRST=: 1~ 2777001 - 22A%611
15 IDAMD - - .. 3 2994968 2213489
18 ILLINOIS S 13A88365 8390381
1S INDIANA - .7 1571733 3270928
16 J0MA N S 1 . 6099652 ~-.%8702%2
17 XANSAS__ - 2 _168R6886 390119
18 XENTUCKY _ 2 13961208 10177627
19 LOUISIANA 2 1017669 80%86%0
20 RAINE 2 3378110 1927749
21 MARYLAND 1.°1223302% 756132%
22 WASSACHUSETTS = . 2 2969508 7203387
23 MICHIGAN - ‘ 7 18661770 6739319
28 AINNESOTA__ . §  ES11E¥2 1832806
25 RMISSISSIPPY 1 5279689 4799116
26 RISSOURE L 3 491679 1893898
27 MOMTANA ) e ____ & ______n
28 NEBRASKA 2- 9818058 . 6679650
29 NEVADA | 1 2032239 1726607
30.%EW HAMPSNIRE 1 2366925 1538077
31 NEW JERSEY 1 786707 5652882
'32 NLN REXICO -3 _388%A ~2870578
‘33 NEM.YORK 11 73288 31569888
38" HORTM: CAROL INA 2 szasass 8245029
3% NORTH DAKOTA - 1 _23%a392 1814730
36 OMI0 '8 19654204 90%0412
37 OKLANHOMA 1 3As0%e3 274%0A1
38 OREGON ' .- 2 373haR2  2¢n3103
39 PENNSYLVANIA' 7 .37512327 11922%29
80 RMODF ISCAND. . 1 2030289 121970% 6
81 SOUTH CAROLIHA 4 15162116 1i38a9u2?
82 SOUTH DAKOTA 3 25K952%6 1928192
83 TENNFSSEE S _SA%8089 4123899
S8 TEXAS 9 7346269
88 UTaH, F -+ 8110897
86 VCRRUNT 1 71069768
© W7 VIRGINIA s
CSAHASHIHGYION. & . 87 -
) ‘3 _SXE0991  315705%
3 15061306 . 738864
6 _____e° ____ 0
52 ANERICAN "SAmOA 1 11705%9 937771
$3-GuAR : 1 - 832730 377493
Ss PUERTO RICO 1 - 8293763 8211230
SY VIRGIN ISLANDS 1 809068~ . 7AN0P0
lcsucalvc U.S. 515781082 331390636

‘ALL Tax SoURCES
3

B8.6
72.1
7.7
88,7
8,2
91.0

8.1 /.

R S
118530108 & 22,2

L.

126252635 23 9

v

-

K

FEDERAL Z CPR STATE GOVY
s % .8 8
2018098 1.1 2872200 &8.3
1586011 35,9 15689755  35.7
829290 - 16:6 _ 16881 _0,.3-
__30996S.  16.% . 1338349 - 7i.1-
13988681  28.9 1182868 : 2.3
759385 . 23.7 368668 12.9
751967 ° 22.0 925000 - 27,0
.. 0 0.0 - 0 0.0
8085696 39.5 .1 _ _70781°- 0.6
8381167 21.3.  © SE87167 27.8
1515683  16.9 8801365 - 53,8
522283 ‘YB.8 . _288823 10.3
_98197%  32.7 1105633 36,9
3082652 22,2 1079%8 0.7
1851383 2%, _76%182 10.0
915088 % 151 628388 76.3
955685  27.0°. . -1783%§ 10,9
1872902 11.2 75007877 3.7
1187787 112 5972006 68.5
1000269 29.6 _973611 28,8
2952360 20.0 7230053 S9.1
6920985 23,3 267%02. 0.9
2876379 .. 19.6 __700 _ 0.0
. 130998S. 20,1 226091 - 3.8
L 687695 16.8 8249889  80.4
1383971 26.1 2118 1.0
Sl 0 ‘0.0 . ____ 0 -0.0
1388882  18.2 8750798 S0.8
. %6578 26.8 “-;B,,snr _0:0
575157 28,2 - ‘s9ss16 23.1 -
876798 - 11,1 5696927 . 72.8
708375 . 20,3 1588371 - sa,8 -
17888629 23.8 10997600 15.0 ° ..
1125868  21.2 - 2788608 S1.9 . -
889211  20.8 . % 972787 81,8
8268261 2157 8207910 - 21.8
1103688 - 28,7 1879393 5.9
_932151 ° 2%.9 1786955 87.8 .
6383530 © 17,5 6303229 1638
;368286 1831 820619 . 80,4
2577303 -1 11889%20 75.7
-516858 ° 19,9 1078128 1.6
T36891% 23,3 2063185 35,2
8905902 2852 329996 1.9
8280% . 10.7 s0%h8 _S,3
807276  19.8 662392 32,2
1929039 . 26.0 29813%8 ap.2 . .
3858456 283637 . _2.S: . .
858799 19,9 1516813 38,6
1780879 . 11,8 6105618 %140"
_0.0 — 0.0
24,6 - 7151~1 66.2
830 . L0 0.0
30.8 . 2888870° 67.2
23.8 83%0. 1.0

STATE COLL

918659
580990
2870688
6280
1180870 " °
183419
52764

_Son207
1779391

2021772 Ny

_.1%000

5613100
29298

66165

lélﬁSl?

-108%0
532627
__1917

- ]
‘3819506

10120
___26%%
1073923
_ 57999
618%8%

2685448
3808598
. 864199
2132783
1654639

‘1647930

2308983
' [
(]

----0
26!'7

I0372823

.3251-7‘

2.5
"2.8

_8.0°
: 3148

2,9
183
.2
22,3
158

1448

37.6

“1959




- ) Stare . NO. TOTAL.
) : ., § INCONF
facaBama ) -3 1896905
24 C s 1553238
3 . s . 1167713

-8 ANSAS T _190¢53%
; 5'CALIFORNIA 16 7157105
6 COLORAOD . 3 618930
. 7 CONMECTICUT . 0 0.
8 DELAMARE _ o 6
_9 D1S. OF cocurnxx 3 1826760
10 FLORIDA ) & 2387705
‘11 GEORGIA- 1 558086
12 HAALT R 0 0
13 IOAHO 0. o
1s ILLINOIS - 9  8R15283
15 iNDIANA 8§ 1895860
16 10uA - 8. 2758939
37 KANSAS . 8§ 1530333
. 18 KENTUCKY W ST 1818813
" 19 LOUISNA .- s Ty 257769
- L 20 BAINF _ T T .02 333566 .
21 MARYLAND . 2 _7281114
.22 ‘BASSA SETYS .3 1928285
‘23 MICHIGAN. | 7 12 . 5%27008
28 MINNESOTA - 7 ... 8 --.552365%
25 AISSISSIPPT (- '° 1 124599
26 MISSCURL ' . 8 2631120
27 MONTANA- ° i 213061
28 NEBRASKA - 1 168305
29 .NEVADA_ o Y b
- 30 NEW HAMPSHIRE (] 2° 0
31 NEW,JUERSEY 0 e
32 uqu mEXICO 2 - _337A% ;
~-33°NEW YORK S 6810812
. 38 NORTH CAROLI™a 1 175565
35 NORTH .DAKOTA 3 619918
.7 36 oM10.,__ 1§ . &787406
L7 37 OXLABORA 2 _362090
38 OREGON 7  20S2117
39 PENNSYLVANIA 6 2131281
. a 0
. SOUTH -CAROL I1ha 3 £3%5190
8§2:S0UTR DAKOTA °2 321011
. &3 TENNESSEE & 1750988
_ 8% TEXAS 9 2301349
v % OTAM___ 3. 98191t
1. L3ae31y
K
3 "3
WEST v!nsxnxa 1
0 WISCONSIN S - 4507923
S WYOMING: __ ._° 1.2 202807
52 AMERICAN SOMOR 0" [
33 GUAM__ . 0 U
58 PUERTD RICO: _ R | 519355
- ‘8% VIRGIN ISLANDS [
AGGREGATE U.S, 175-3-:;
- " ~%
e ]
. =
. Y
R
.

[Elz\l(:‘ f' u; ff ”; .

A ruText provided by Eric - PEE-E

-

. Aggregate United States Fiscal Year 1979

L Appendix B; Table 2 - |
- Income of Public Radio Stations By Source and State

.Moneyllndnr_ectlln-kmd

3 ,
.

s

1020670

119392% .

502652
187872
2a7918

8

.
To-63610

‘12%6369

331715
e
S

. 26317826

137643
2018251
1035388
1356331
183519
162472
323632
267138

51313[
33w1086

113597

§%8000°

287518

1 -3087385 .
..1666267

108357
1167788

3r3289

397478
- 219727
1112260

_ALL TAx SOUR 'Es

1870012  63.8

5~9313

J00927
. 8e6I29
701428 >

149019
0

-0
5i7395

525166'9

I I

FEDERAL 3 CP!
S

368896

273905

21649
__3569%

1732555

- 166308
L]

o 87
281631

" 302018

0939

112629

479833 20.8
‘108198 10,9
131265 33.8
199979 19.%
208516 .. 17.2
L 36781 - 18,7
686271 15:2
19225 = 9.8
[] 0.0
0 g.
‘70563 13.5
0 . 040
18958590 19,2
a1 .
bend

187260
571869

_ -1353

. SE8 7572

oWwomaoNGae

0.3

IND i @n

oinieie s 0 » @

00000 DODNOOMAS

e @88 8 8

O 00ONOUONNR WG W

STATE CoOLL

‘.

OO FSOOCOBNNSVGW

N3N
e

® 8 & 8 e Gini0ie

«
e
(- N- -1 )

.0 _
1625899
._ 828881
16782%8

2888751
se7012 _
. 97292
1897972
119008,

12589
551513
90679
356236
2057817
102979

262613
586
-0
191334
251538
596188
1097387
S83581
0
868007
539796
e
1821713
178520
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